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Section 1.  Letter of Invitation 
 
 

Kyiv, Ukraine 
December 23, 2015 

 
 

ITB UKR/2015/120 
 

ALL-UKRAINIAN LED PROMOTIONAL CAMPAIGN  
IN "EPICENTRE" DIY RETAIL STORES 

 
 
Dear Bidders, 
 

The United Nations Development Programme (UNDP) hereby invites you to submit a Bid to 
this Invitation to Bid (ITB) for the above-referenced subject.   
 

This ITB includes the following documents: 

 Section 1 – This Letter of Invitation 
Section 2 – Instructions to Bidders (including Data Sheet) 
Section 3 – Schedule of Requirements and Technical Specifications 
Section 4 – Bid Submission Form 
Section 5 – Documents Establishing the Eligibility and Qualifications of the Bidder 
Section 6 – Technical Bid Form  
Section 7 – Price Schedule Form 
Section 8 – Form for Performance Security  (may be required from winning entity) 
Section 9 – Contract to be Signed, including General Terms and Conditions 
 

Your offer, comprising of a Technical Bid and Price Schedule, in separate sealed envelopes, 
should be submitted in accordance with Section 2.  

 
You are kindly requested to submit an acknowledgment letter to UNDP to the following 
address:  

 
United Nations Development Programme 

tenders.ua@undp.org  
 Procurement Unit 

  
The letter should be received by UNDP preferably no later than 30th of December, 2015.  The 

same letter should advise whether your company intends to submit a Bid. If that is not the case, 
UNDP would appreciate your indicating the reason, for our records.     

 
If you have received this ITB through a direct invitation by UNDP, transferring this invitation to 

another firm requires notifying UNDP accordingly.   
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Section 2:  Instruction to Bidders1 
 
 
Definitions  
 

a) “Bid” refers to the Bidder’s response to the Invitation to Bid, including the Bid Submission 
Form, Technical Bid and Price Schedule and all other documentation attached thereto as 
required by the ITB.   
 

b) “Bidder” refers to any legal entity that may submit, or has submitted, a Bid for the supply 
of goods and provision of related services requested by UNDP. 
  

c) “Contract” refers to the legal instrument that will be signed by and between the UNDP and 
the successful Bidder, all the attached documents thereto, including the General Terms 
and Conditions (GTC) and the Appendices. 
 

d) “Country” refers to the country indicated in the Data Sheet.   
 

e) “Data Sheet” refers to such part of the Instructions to Bidders used to reflect conditions of 
the tendering process that are specific for the requirements of the ITB. 
 

f) “Day” refers to calendar day. 
 

g) “Goods” refer to any tangible product, commodity, article, material, wares, equipment, 
assets or merchandise that UNDP requires under this ITB. 
 

h) “Government” refers to the Government of the country where the goods and related 
services provided/rendered specified under the Contract will be delivered or undertaken.  
 

i) “Instructions to Bidders” refers to the complete set of documents which provides Bidders 
with all information needed and procedures to be followed in the course of preparing their 
Bid 
 

j) “ITB” refers to the Invitation to Bid consisting of instructions and references prepared by 
UNDP for purposes of selecting the best supplier or service provider to fulfil the 
requirement indicated in the Schedule of Requirements and Technical Specifications. 
  

k) “LOI” (Section 1 of the ITB) refers to the Letter of Invitation sent by UNDP to Bidders. 
 

l) “Material Deviation” refers to any contents or characteristics of the bid that is significantly 
different from an essential aspect or requirement of the ITB, and (i) substantially alters the 
scope and quality of the requirements; (ii) limits the rights of UNDP and/or the obligations 
of the offeror; and (iii) adversely impacts the fairness and principles of the procurement 
process, such as those that compromise the competitive position of other offerors. 
 

                                                 
1 Note: this Section 2 - Instructions to Bidders shall not be modified in any way.  Any necessary changes to address specific 

country and project information shall be introduced only through the Data Sheet.  
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m)  “Schedule of Requirements and Technical Specifications”  refers to the document included 
in this ITB as Section 3 which lists the goods required by UNDP, their specifications, the 
related services, activities, tasks to be performed, and other information pertinent to 
UNDP’s receipt and acceptance of the goods.  
  

n) “Services” refers to the entire scope of tasks related or ancillary to the completion or 
delivery of the goods required by UNDP under the ITB.   

 
o) “Supplemental Information to the ITB” refers to a written communication issued by UNDP 

to prospective Bidders containing clarifications, responses to queries received from 
prospective Bidders, or changes to be made in the ITB, at any time after the release of the 
ITB but before the deadline for the submission of Bid. 

 
 

A. GENERAL 
 
1. UNDP hereby solicits Bids as a response to this Invitation to Bid (ITB).  Bidders must strictly 

adhere to all the requirements of this ITB.  No changes, substitutions or other alterations 
to the rules and provisions stipulated in this ITB may be made or assumed unless it is 
instructed or approved in writing by UNDP in the form of Supplemental Information to the 
ITB.    

 
2.  Submission of a Bid shall be deemed as an acknowledgement by the Bidder that all 

obligations stipulated by this ITB will be met and, unless specified otherwise, the Bidder 
has read, understood and agreed to all the instructions in this ITB.   

 
3.  Any Bid submitted will be regarded as an offer by the Bidder and does not constitute or 

imply the acceptance of any Bid by UNDP. UNDP is under no obligation to award a contract 
to any Bidder as a result of this ITB.  

 
4. UNDP implements a policy of zero tolerance on proscribed practices, including fraud, 

corruption, collusion, unethical practices, and obstruction. UNDP is committed to 
preventing, identifying and addressing all acts of fraud and corrupt practices against UNDP 
as well as third parties involved in UNDP activities.  (See  

 http://www.undp.org/about/transparencydocs/UNDP_Anti_Fraud_Policy_English_FINAL
_june_2011.pdf  and  
http://www.undp.org/content/undp/en/home/operations/procurement/procurement_p
rotest/ for full description of the policies) 

 
5.  In responding to this ITB, UNDP requires all Bidders to conduct themselves in a 

professional, objective and impartial manner, and they must at all times hold UNDP’s 
interests paramount.   Bidders must strictly avoid conflicts with other assignments or their 
own interests, and act without consideration for future work.  All Bidders found to have a 
conflict of interest shall be disqualified.  Without limitation on the generality of the above, 
Bidders, and any of their affiliates, shall be considered to have a conflict of interest  with 
one or more parties in this solicitation process, if they:  
 
5.1 Are, or have been associated in the past, with a firm or any of its affiliates which have 

been engaged UNDP to provide services for the preparation of the design, Schedule 

http://www.undp.org/about/transparencydocs/UNDP_Anti_Fraud_Policy_English_FINAL_june_2011.pdf
http://www.undp.org/about/transparencydocs/UNDP_Anti_Fraud_Policy_English_FINAL_june_2011.pdf
http://www.undp.org/content/undp/en/home/operations/procurement/procurement_protest/
http://www.undp.org/content/undp/en/home/operations/procurement/procurement_protest/
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of Requirements and Technical Specifications, cost analysis/estimation, and other 
documents to be used for the procurement of the goods and related services in this 
selection process;  

5.2 Were involved in the preparation and/or design of the programme/project related 
to the goods and related services requested under this ITB; or 

5.3 Are found to be in conflict for any other reason, as may be established by, or at the 
discretion of, UNDP.   

 
In the event of any uncertainty in the interpretation of what is potentially a conflict of 
interest, Bidders must disclose the condition to UNDP and seek UNDP’s confirmation on 
whether or not such conflict exists.  
 

6. Similarly, the following must be disclosed in the Bid : 
 
6.1 Bidders who are owners, part-owners, officers, directors, controlling shareholders, or 

key personnel who are family of UNDP staff involved in the procurement functions 
and/or the Government of the country or any Implementing Partner receiving the 
goods and related services under this ITB; and 

6.4 Others that could potentially lead to actual or perceived conflict of interest, collusion 
or unfair competition practices. 
 

Failure of such disclosure may result in the rejection of the Bid. 
 

7.  The eligibility of Bidders that are wholly or partly owned by the Government shall be 
subject to UNDP’s further evaluation and review of various factors such as being registered 
as an independent entity, the extent of Government ownership/share, receipt of subsidies, 
mandate, access to information in relation to this ITB, and others that may lead to undue 
advantage against other Bidders, and the eventual rejection of the Bid.   

 
8.  All Bidders must adhere to the UNDP Supplier Code of Conduct, which may be found at 

this link: http://web.ng.undp.org/procurement/undp-supplier-code-of-conduct.pdf 
 
 

 

B.  CONTENTS OF BID 
 

9.  Sections of Bid 
 
Bidders are required to complete, sign and submit the following documents: 
 
9.1 Bid Submission Cover  Letter Form  (see ITB Section 4);  
9.2 Documents Establishing the Eligibility and Qualifications of the Bidder (see ITB 

Section 5); 
9.3 Technical Bid (see prescribed form in ITB Section 6); 
9.4 Price Schedule (see prescribed form in ITB Section 7); 
9.5 Bid Security, if applicable (if required and as stated in the DS nos. 9-11, see 

prescribed Form in ITB Section 8); 
9.6 Any attachments and/or appendices to the Bid (including all those specified under 

the Data Sheet)  
 

http://web.ng.undp.org/procurement/undp-supplier-code-of-conduct.pdf
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10. Clarification of Bid 

10.1 Bidders may request  clarification of any of the ITB documents no later than the 
number of days indicated in the Data Sheet (DS no. 16) prior to the Bid submission 
date.  Any request for clarification must be sent in writing via courier or through 
electronic means to the UNDP address indicated in the Data Sheet (DS no. 17). 
UNDP will respond in writing, transmitted by electronic means and will transmit 
copies of the response (including an explanation of the query but without 
identifying the source of inquiry) to all Bidders who have provided confirmation of 
their intention to submit a Bid.   

 
10.2 UNDP shall endeavor to provide such responses to clarifications in an expeditious 

manner, but any delay in such response shall not cause an obligation on the part 
of UNDP to extend the submission date of the Bid, unless UNDP deems that such 
an extension is justified and necessary.   

 
11. Amendment of Bid 

 
11.1 At any time prior to the deadline for submission of Bid, UNDP may for any reason, 

such as in response to a clarification requested by a Bidder, modify the ITB in the 
form of a Supplemental Information to the ITB.  All prospective Bidders will be 
notified in writing of all changes/amendments and additional instructions through 
Supplemental Information to the ITB and through the method specified in the Data 
Sheet (DS No. 18).   

 
11.2 In order to afford prospective Bidders reasonable time to consider the 

amendments in preparing their Bid, UNDP may, at its discretion, extend the 
deadline for submission of Bid, if the nature of the amendment to the ITB justifies 
such an extension. 

 
 

C. PREPARATION OF BID 

 
12. Cost  

The Bidder shall bear any and all costs related to the preparation and/or submission of the 
Bid, regardless of whether its Bid was selected or not.  UNDP shall in no case be responsible 
or liable for those costs, regardless of the conduct or outcome of the procurement process. 

 
13. Language  

 
The Bid, as well as any and all related correspondence exchanged by the Bidder and UNDP, 
shall be written in the language (s) specified in the Data Sheet (DS No. 4).  Any printed 
literature furnished by the Bidder written in a language other than the language indicated 
in the Data Sheet, must be accompanied by a translation in the preferred language 
indicated in the Data Sheet.  For purposes of interpretation of the Bid, and in the event of 
discrepancy or inconsistency in meaning, the version translated into the preferred 
language shall govern.  Upon conclusion of a contract, the language of the contract shall 
govern the relationship between the contractor and UNDP. 
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14. Bid Submission Form 
 
The Bidder shall submit the Bid Submission Form using the form provided in Section 4 of 
this ITB. 
 

15. Technical Bid Format and Content 

 
Unless otherwise stated in the Data Sheet (DS no. 28), the Bidder shall structure the 
Technical Bid as follows: 

 
15.1 Expertise of Firm/Organization – this section should provide details regarding 

management structure of the organization, organizational capability/resources, and 
experience of organization/firm, the list of projects/contracts (both completed and 
on-going, both domestic and international) which are related or similar in nature to 
the requirements of the ITB, manufacturing capacity of plant if Bidder is a 
manufacturer, authorization from the manufacturer of the goods if Bidder is not a 
manufacturer, and proof of financial stability and adequacy of resources to complete 
the delivery of goods and provision of related services required by the ITB (see ITB 
Clause 18 and DS No. 26 for further details).  The same shall apply to any other entity 
participating in the ITB as a Joint Venture or Consortium. 

 
15.2 Technical Specifications and Implementation Plan – this section should demonstrate 

the Bidder’s response to the Schedule of Requirements and Technical Specifications 
by identifying the specific components proposed; how each of the requirements 
shall be met  point by point; providing a detailed specification and description of the 
goods required, plans and drawings where needed; the essential performance 
characteristics, identifying the works/portions of the work that will be 
subcontracted; a list of the major subcontractors, and demonstrating how the bid 
meets or exceeds the requirements, while ensuring appropriateness of the bid to 
the local conditions and the rest of the project operating environment during the 
entire life of the goods provided.  Details of technical bid must be laid out and 
supported by an Implementation Timetable, including Transportation and Delivery 
Schedule where needed, that is within the duration of the contract as specified in 
the Data Sheet (DS noS. 29 and 30).  

 
Bidders must be fully aware that the goods and related services that UNDP require 
may be transferred, immediately or eventually, by UNDP to the Government 
partners, or to an entity nominated by the latter, in accordance with UNDP’s policies 
and procedures.  All bidders are therefore required to submit the following in their 
bids : 
 

a) A statement of whether any import or export licences are required in respect 
of the goods to be purchased or services to be rendered, including any 
restrictions in the country of origin, use or dual use nature of the goods or 
services, including any disposition to end users;  

b) Confirmation that the Bidder has obtained license of this nature in the past, 
and have an expectation of obtaining all the necessary licenses, should their 
bid be rendered the most responsive; and 

c) Complete documentation, information and declaration of any goods classified 
or may be classified as “Dangerous Goods”. 
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15.3 Management Structure and Key Personnel – This section should include the 

comprehensive curriculum vitae (CVs) of key personnel that will be assigned to 
support the implementation of the technical bid, clearly defining their roles and 
responsibilities.  CVs should establish competence and demonstrate qualifications in 
areas relevant to the requirements of this ITB.   

 
In complying with this section, the Bidder assures and confirms to UNDP that the 
personnel being nominated are available to fulfil the demands of the Contract during 
its stated full term.  If any of the key personnel later becomes unavailable, except 
for unavoidable reasons such as death or medical incapacity, among other 
possibilities, UNDP reserves the right to render the Bid non-responsive.  Any 
deliberate substitution of personnel arising from unavoidable reasons, including 
delay in the implementation of the project of programme through no fault of the 
Bidder, shall be made only with UNDP’s acceptance of the justification for 
substitution, and UNDP’s approval of the qualification of the replacement who shall 
be either of equal or superior credentials as the one being replaced.   

 
15.4 Where the Data Sheet requires the submission of the Bid Security, the Bid Security 

shall be included along with the Technical Bid.  The Bid Security may be forfeited by 
UNDP, and reject the Bid, in the event of any or any combination of the following 
conditions:  

 
a) If the Bidder withdraws its offer during the period of the Bid Validity specified 

in the Data Sheet (DS no. 11), or; 
b) If the Bid Security amount is found to be less than what is required by UNDP 

as indicated in the Data Sheet (DS no. 9), or; 
c) In the case the successful Bidder fails: 

 
i. to sign the Contract after UNDP has awarded it;  

ii. to comply with UNDP’s variation of requirement, as per ITB Clause 35; 
or 

iii. to furnish Performance Security, insurances, or other documents that 
UNDP may require as a condition to rendering effective the contract that 
may be awarded to the Bidder. 

 
16. Price Schedule 

 
The Price Schedule shall be prepared using the attached standard form (Section 7).   It shall 
list all major cost components associated with the goods and related services, and the 
detailed breakdown of such costs.  All goods and services described in the Technical Bid 
must be priced separately on a one-to-one correspondence.  Any output and activities 
described in the Technical Bid but not priced in the Price Schedule, shall be assumed to be 
included in the prices of the items or activities, as well as in the final total price of the bid.   

 
17. Currencies  

 
All prices shall be quoted in the currency indicated in the Data Sheet (DS no. 15).  However, 
where Bids are quoted in different currencies, for the purposes of comparison of all Bid:  
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17.1 UNDP will convert the currency quoted in the Bid into the UNDP preferred currency, 

in accordance with the prevailing UN operational rate of exchange on the last day of 
submission of Bid; and 

17.2 In the event that the Bid found to be the most responsive to the ITB requirement is 
quoted in another currency different from the preferred currency as per Data Sheet 
(DS no. 15), then UNDP shall reserve the right to award the contract in the currency 
of UNDP’s preference, using the conversion method specified above. 

 
18. Documents Establishing the Eligibility and Qualifications of the Bidder  

 
18.1 The Bidder shall furnish documentary evidence of its status as an eligible and 

qualified vendor, using the forms provided under Section 5, Bidder Information 
Forms.  In order to award a contract to a Bidder, its qualifications must be 
documented to UNDP’s satisfactions. These include, but are not limited to the 
following: 

 
a) That, in the case of a Bidder offering to supply goods under the Contract which 

the Bidder did not manufacture or otherwise produce, the Bidder has been duly 
authorized by the goods’ manufacturer or producer to supply the goods in the 
country of final destination;  

b) That the Bidder has the financial, technical, and production capability necessary 
to perform the Contract; and  

c) That, to the best of the Bidder’s knowledge, it is not included in the UN 1267 List 
or the UN Ineligibility List, nor in any and all of UNDP’s list of suspended and 
removed vendors.  

 
18.2 Bids submitted by two (2) or more Bidders shall all be rejected by UNDP if they are 

found to have any of the following : 
 

a) they have at least one controlling partner, director or shareholder in common; 
or 

b) any one of them receive or have received any direct or indirect subsidy from the 
other/s; or 

c) they have the same legal representative for purposes of this ITB; or 
d) they have a relationship with each other, directly or through common third 

parties, that puts them in a position to have access to information about, or 
influence on the Bid of, another Bidder regarding this ITB process;  

e) they are subcontractors to each other’s bid, or a subcontractor to one bid also 
submits another Bid under its name as lead Bidder; or 

f) an expert proposed to be in the bid of one Bidder participates in more than one 
Bid received for this ITB process.  This condition does not apply to 
subcontractors being included in more than one Bid. 

 
19. Joint Venture, Consortium or Association 

 
If the Bidder is a group of legal entities that will form or have formed a joint venture, 
consortium or association at the time of the submission of the Bid, they shall confirm in 
their Bid that : (i) they have  designated one party to act as a lead entity, duly vested with 



10 
 

authority to legally bind the members of the joint venture jointly and severally, and this 
shall be duly evidenced by a duly notarized Agreement among the legal entities, which 
shall be submitted along with the Bid; and (ii) if they are awarded the contract, the contract 
shall be entered into, by and between UNDP and the designated lead entity, who shall be 
acting for and on behalf of all entities that comprise the joint venture.  
 
After the bid has been submitted to UNDP, the lead entity identified to represent the joint 
venture shall not be altered without the prior written consent of UNDP.   Furthermore, 
neither the lead entity nor the member entities of the joint venture can: 
 

a) submit another Bid, either in its own capacity; nor  
b) as a lead entity or a member entity for another joint venture submitting another 

Bid.   
 
The description of the organization of the joint venture/consortium/association must 
clearly define the expected role of each of the entity in the joint venture in delivering the 
requirements of the ITB, both in the bid and in the Joint Venture Agreement.  All entities 
that comprise the joint venture shall be subject to the eligibility and qualification 
assessment by UNDP. 
 
Where a joint venture is presenting its track record and experience in a similar undertaking 
as those required in the ITB, it should present such information in the following manner: 
 

a) Those that were undertaken together by the joint venture; and  
b) Those that were undertaken by the individual entities of the joint venture 

expected to be involved in the performance of the services defined in the ITB. 
 
Previous contracts completed by individual experts working privately but who are 
permanently or were temporarily associated with any of the member firms cannot be 
claimed as the experience of the joint venture or those of its members, but should only be 
claimed by the individual experts themselves in their presentation of their individual 
credentials. 
 
If the Bid of a joint venture is determined by UNDP as the most responsive Bid that offers 
the best value for money, UNDP shall award the contract to the joint venture, in the name 
of its designated lead entity, who shall sign the contract for and on behalf of all the 
member entities.  
 

20. Alternative Bid 
 
Unless otherwise specified in the Data Sheet (DS nos. 5 and 6), alternative bid shall not be 
considered.  Where the conditions for its acceptance are met, or justifications are clearly 
established, UNDP reserves the right to award a contract based on an alternative bid. 

 
21.  Validity Period 

 
21.1  Bid shall remain valid for the period specified in the Data Sheet (DS no. 8), 

commencing on the submission deadline date also indicated in the Data Sheet (DS 
no. 21).  A Bid valid for a shorter period shall be immediately rejected by UNDP and 
rendered non-responsive.   
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21.2  In exceptional circumstances, prior to the expiration of the Bid validity period, UNDP 

may request Bidders to extend the period of validity of their Bid.  The request and 
the responses shall be made in writing, and shall be considered integral to the Bid.  

 
22. Bidder’s Conference 

 
When appropriate, a Bidder’s conference will be conducted at the date, time and location 
specified in the Data Sheet (DS no. 7). All Bidders are encouraged to attend. Non-
attendance, however, shall not result in disqualification of an interested Bidder.  Minutes 
of the Bidder’s conference will be either posted on the UNDP website, or disseminated to 
the individual firms who have registered or expressed interest with the contract, whether 
or not they attended the conference.  No verbal statement made during the conference 
shall modify the terms and conditions of the ITB unless such statement is specifically 
written in the Minutes of the Conference, or issued/posted as an amendment in the form 
of a Supplemental Information to the ITB. 

 

 

D. SUBMISSION AND OPENING OF BID 
 

23. Submission  
 
23.1 The Technical Bid and the Price Schedule must be submitted together and sealed 

together in one and the same envelope, delivered either personally, by courier, or 
by electronic method of transmission.  If submission will not be done by electronic 
means, the Technical Bid and Price Schedule must be sealed together in an envelope 
whose external side must : 

 
a) Bear the name of the Bidder;  
b) Be addressed to UNDP as specified in the Data Sheet (DS no.20); and  
c) Bear a warning not to open before the time and date for Bid opening as 

specified in the Data Sheet (DS no. 24).  
 

If the envelope is not sealed nor labeled as required, the Bidder shall assume the 
responsibility for the misplacement or premature opening of Bid due to improper 
sealing and labeling by the Bidder.  

 
23.2 Bidders must submit their Bid in the manner specified in the Data Sheet (DS nos. 22 

and 23).  When the Bid is expected to be in transit for more than 24 hours, the Bidder 
must ensure that sufficient lead time has been provided in order to comply with 
UNDP’s deadline for submission.  UNDP shall indicate for its record that the official 
date and time of receiving the Bid is the actual date and time when the said Bid has 
physically arrived at the UNDP premises indicated in the Data Sheet (DS no. 20).   

 
23.3 Bidders submitting Bid by mail or by hand shall enclose the original and each copy of 

the Bid, in separate sealed envelopes, duly marking each of the envelopes as 
“Original Bid” and the others as “Copy of Bid”.  The two envelopes, consisting of 
original and copies, shall then be sealed in an outer envelope.  The number of copies 
required shall be as specified in the Data Sheet (DS no. 19).  In the event of any 
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discrepancy between the contents of the “Original Bid” and the “Copy of Bid”, the 
contents of the original shall govern.  The original version of the Bid shall be signed 
or initialed by the Bidder or person(s) duly authorized to commit the Bidder on every 
page.  The authorization shall be communicated through a document evidencing 
such authorization issued by the highest official of the firm, or a Power of Attorney, 
accompanying the Bid.     

 

23.4 Bidders must be aware that the mere act of submission of a Bid, in and of itself, 
implies that the Bidder accepts the General Contract Terms and Conditions of UNDP 
as attached hereto as Section 11. 

 
24. Deadline for Submission of Bid and Late Bids 

 
Bid must be received by UNDP at the address and no later than the date and time specified 
in the Data Sheet (DS no. 20 and 21).  

 
UNDP shall not consider any Bid that arrives after the deadline for submission of Bid.  Any 
Bid received by UNDP after the deadline for submission of Bid shall be declared late, 
rejected, and returned unopened to the Bidder.   
 

25. Withdrawal, Substitution, and Modification of Bid 
 
25.1 Bidders are expected to have sole responsibility for taking steps to carefully 

examine in  detail the full consistency of its Bid to the requirements of the ITB, 
keeping in mind that material deficiencies in providing information requested by 
UNDP, or lack clarity in the description of goods and related services to be 
provided, may result in the rejection of the Bid.  The Bidder shall assume any 
responsibility regarding erroneous interpretations or conclusions made by the 
Bidder in the course of understanding the ITB out of the set of information 
furnished by UNDP.   

 
25.2 A Bidder may withdraw, substitute or modify its Bid after it has been submitted by 

sending a written notice in accordance with ITB Clause 23, duly signed by an 
authorized representative, and shall include a copy of the authorization (or a 
Power of Attorney). The corresponding substitution or modification of the Bid 
must accompany the respective written notice.  All notices must be received by 
UNDP prior to the deadline for submission and submitted in accordance with ITB 
Clause 23 (except that withdrawal notices do not require copies).  The respective 
envelopes shall be clearly marked “WITHDRAWAL,” “SUBSTITUTION,” or 
MODIFICATION”.   

 
25.3 Bid requested to be withdrawn shall be returned unopened to the Bidders. 
  
25.4 No Bid may be withdrawn, substituted, or modified in the interval between the 

deadline for submission of Bid and the expiration of the period of Bid validity 
specified by the Bidder on the Bid Submission Form or any extension thereof.    

 
26. Bid Opening 
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UNDP will open the Bid in the presence of an ad-hoc committee formed by UNDP of at 
least two (2) members.  If electronic submission is permitted, any specific electronic Bid 
opening procedures shall be as specified in the Data Sheet (DS no. 23). 

 
The Bidders’ names, modifications, withdrawals, the condition of the envelope 
labels/seals, the number of folders/files and all other such other details as UNDP may 
consider appropriate, will be announced at the opening.   No Bid shall be rejected at the 
opening stage, except for late submission, for which the Bid shall be returned unopened 
to the Bidder.   

 
27. Confidentiality 

 
Information relating to the examination, evaluation, and comparison of Bid, and the  
recommendation of contract award, shall not be disclosed to Bidders or any other persons 
not officially concerned with such process, even after publication of the contract award. 

 
Any effort by a Bidder to influence UNDP in the examination, evaluation and comparison 
of the Bid or contract award decisions may, at UNDP’s decision, result in the rejection of 
its Bid. 

 
In the event that a Bidder is unsuccessful, the Bidder may seek a meeting with UNDP for 
a debriefing.  The purpose of the debriefing is discussing the strengths and weaknesses of 
the Bidder’s submission, in order to assist the Bidder in improving the bid presented to 
UNDP. The content of other bid and how they compare to the Bidder’s submission shall 
not be discussed.  

 
 

E. EVALUATION OF BID 
 

28. Preliminary Examination of Bid 

 
UNDP shall examine the Bid to determine whether they are complete with respect to 
minimum documentary requirements, whether the documents have been properly signed, 
whether or not the Bidder is in the UN Security Council 1267/1989 Committee's list of 
terrorists and terrorist financiers, and in UNDP’s list of suspended and removed vendors, 
and whether the Bid are generally in order, among other indicators that may be used at 
this stage.  UNDP may reject any Bid at this stage.  
 

29. Evaluation of Bid 
 

29.1 UNDP shall examine the Bid to confirm that all terms and conditions under the UNDP 
General Terms and Conditions and Special Conditions have been accepted by the Bidder 
without any deviation or reservation. 

 
29.2 The evaluation team shall review and evaluate the Bids on the basis of their 

responsiveness to the Schedule of Requirements and Technical Specifications and other 
documentation provided, applying the procedure indicated in the Data Sheet (DS No. 
25).  Absolutely no changes may be made by UNDP in the criteria after all Bids have 
been received.   
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29.1 UNDP reserves the right to undertake a post-qualification exercise, aimed at 

determining, to its satisfaction the validity of the information provided by the Bidder.  
Such post-qualification shall be fully documented and, among those that may be listed 
in the Data Sheet (DS No.33),  may include, but need not be limited to, all or any 
combination of the following : 

 
a) Verification of accuracy, correctness and authenticity of the information provided 

by the bidder on the legal, technical and financial documents submitted;  
b) Validation of extent of compliance to the ITB requirements and evaluation criteria 

based on what has so far been found by the evaluation team; 
c) Inquiry and reference checking with Government entities with jurisdiction on the 

bidder, or any other entity that may have done business with the bidder;  
d) Inquiry and reference checking with other previous clients on the quality of 

performance on ongoing or previous contracts completed; 
e) Physical inspection of the bidder’s plant, factory, branches or other places where 

business transpires, with or without notice to the bidder; 
f) Testing and sampling of completed goods similar to the requirements of UNDP, 

where available; and 
g) Other means that UNDP may deem appropriate, at any stage within the selection 

process, prior to awarding the contract. 
 
 

30. Clarification of Bid 

To assist in the examination, evaluation and comparison of bids, UNDP may, at its 
discretion, ask any Bidder to clarify its Bid.   
 
UNDP’s request for clarification and the Bidder’s response shall be in writing. 
Notwithstanding the written communication, no change in the prices or substance of the 
Bid shall be sought, offered, or permitted, except to provide clarification, and confirm the 
correction of any arithmetic errors discovered by UNDP in the evaluation of the Bid, in 
accordance with ITB Clause 35. 
 
Any unsolicited clarification submitted by a Bidder in respect to its Bid, which is not a 
response to a request by UNDP, shall not be considered during the review and evaluation 
of the Bid.   
 

31. Responsiveness of Bid 
 
UNDP’s determination of a Bid’s responsiveness will be based on the contents of the Bid 
itself.  
 
A substantially responsive Bid is one that conforms to all the terms, conditions, and 
specifications of the ITB without material deviation, reservation, or omission.   
 
If a Bid is not substantially responsive, it shall be rejected by UNDP and may not 
subsequently be made responsive by the Bidder by correction of the material deviation, 
reservation, or omission. 
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32. Nonconformities, Reparable Errors and Omissions 
 

32.3 Provided that a Bid is substantially responsive, UNDP may waive any non-conformities 
or omissions in the Bid that, in the opinion of UNDP, do not constitute a material 
deviation. 

 
32.4 Provided that a Bid is substantially responsive, UNDP may request the Bidder to submit 

the necessary information or documentation, within a reasonable period of time, to 
rectify nonmaterial nonconformities or omissions in the Bid related to documentation 
requirements.  Such omission shall not be related to any aspect of the price of the Bid.  
Failure of the Bidder to comply with the request may result in the rejection of its Bid. 

 
32.5 Provided that the Bid is substantially responsive, UNDP shall correct arithmetical errors 

as follows: 

 
a) if there is a discrepancy between the unit price and the line item total that is 

obtained by multiplying the unit price by the quantity, the unit price shall prevail 
and the line item total shall be corrected, unless in the opinion of UNDP there is 
an obvious misplacement of the decimal point in the unit price, in which case the 
line item total as quoted shall govern and the unit price shall be corrected; 

b) if there is an error in a total corresponding to the addition or subtraction of 
subtotals, the subtotals shall prevail and the total shall be corrected; and 

c) if there is a discrepancy between words and figures, the amount in words shall 
prevail, unless the amount expressed in words is related to an arithmetic error, 
in which case the amount in figures shall prevail subject to the above. 

 
32.6 If the Bidder does not accept the correction of errors made by UNDP, its Bid shall be 

rejected. 
 
 

F.  AWARD OF CONTRACT 
 

33. Right to Accept, Reject, or Render Non-Responsive Any or All Bid 

 
33.1 UNDP reserves the right to accept or reject any Bid, to render any or all of the Bids 

as non-responsive, and to reject all Bids at any time prior to award of contract, 
without incurring any liability, or obligation to inform the affected Bidder(s) of the 
grounds for UNDP’s action.  Furthermore, UNDP is not obligated to award the 
contract to the lowest price offer. 

 
33.2 UNDP shall also verify, and immediately reject their respective Bid, if the Bidders 

are found to appear in the UN’s Consolidated List of Individuals and Entities with 
Association to Terrorist Organizations, in the List of Vendors Suspended or 
Removed from the UN Secretariat Procurement Division Vendor Roster, the UN 
Ineligibility List, and other such lists that as may be established or recognized by 
UNDP policy on Vendor Sanctions. (See  

 http://www.undp.org/content/undp/en/home/operations/procurement/procur
ement_protest/ 

 

http://www.undp.org/content/undp/en/home/operations/procurement/procurement_protest/
http://www.undp.org/content/undp/en/home/operations/procurement/procurement_protest/
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34. Award Criteria 

Prior to expiration of the period of Bid validity, UNDP shall award the contract to the 
qualified and eligible Bidder that is found to be responsive to the requirements of the 
Schedule of Requirements and Technical Specification, and has offered the lowest price 
(See DS No. 32).   
 

35. Right to Vary Requirements at the Time of Award 
 

At the time of award of Contract, UNDP reserves the right to vary the quantity of the goods 
and/or related services, by up to a maximum twenty five per cent (25%) of the total offer, 
without any change in the unit price or other terms and conditions.   

 
36. Contract Signature 
 

Within fifteen (15) days from the date of receipt of the Contract, the successful Bidder shall 
sign and date the Contract and return it to UNDP.  

 
Failure of the successful Bidder to comply with the requirement of ITB Section F.3 and this 
provision shall constitute sufficient grounds for the annulment of the award, and forfeiture 
of the Bid Security if any, and on which event, UNDP may award the Contract to the Bidder 
with the second highest rated Bid, or call for new Bid.   

 
37. Performance Security 

 
A performance security, if required, shall be provided in the amount and form provided in 
Section 9 and by the deadline indicated in the Data Sheet (DS no. 14), as applicable.  Where 
a Performance Security will be required, the submission of the said document, and the 
confirmation of its acceptance by UNDP, shall be a condition for the effectivity of the 
Contract that will be signed by and between the successful Bidder and UNDP.  

 
38. Bank Guarantee for Advanced Payment 
 

Except when the interests of UNDP so require, it is the UNDP’s preference to make no 
advanced payment(s) on contracts (i.e., payments without having received any outputs).  
In the event that the Bidder requires an advanced payment upon contract signature, and 
if such request is duly accepted by UNDP, and the said advanced payment exceeds 20% of 
the total Bid price, or exceed the amount of USD 30,000, UNDP shall require the Bidder to 
submit a Bank Guarantee in the same amount as the advanced payment.  A bank guarantee 
for advanced payment shall be furnished in the form provided in Section 10. 

 
39. Vendor Protest 
 

UNDP’s vendor protest procedure provides an opportunity for appeal to those persons or 
firms not awarded a purchase order or contract through a competitive procurement 
process.  In the event that a Bidder believes that it was not treated fairly, the following link 
provides further details regarding UNDP vendor protest procedures: 
http://www.undp.org/procurement/protest.shtml  

   

 

http://www.undp.org/procurement/protest.shtml
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Instructions to Bidders 
 

DATA SHEET2 
 

The following data for the supply of goods and related services shall complement / supplement the 
provisions in the Instruction to Bidders.  In the case of a conflict between the Instruction to Bidders 
and the Data Sheet, the provisions in the Data Sheet shall prevail.   
 

DS 
No

. 

Cross 
Ref. to 
Instruc- 

tions 

Data 

 
Specific Instructions / Requirements 

1  
Project Title : 

Transforming the Market for Efficient Lighting 

2  Title of 
Goods/Services/Work 
Required: 

ALL-UKRAINIAN LED PROMOTIONAL CAMPAIGN  
IN "EPICENTRE" RETAIL STORES 

3  Country:   Ukraine 

4 C.13 
Language of the Bid:  

☒English                 ☐French                 ☐Spanish 

☒Ukrainian/Russian 

5 C.20 Conditions for Submitting 
Bid for Parts or sub-parts of 
the Total Requirements  

☐Allowed  

 ☒Not allowed 

6 C.20 Conditions for Submitting 
Alternative Bid  

  

 

☐ Shall not be considered 

☒ Shall be considered.  A Bidder may submit an 
alternative Bid, but only if it also submits a Bid that 
meets the base case (i.e., what is originally 
required by UNDP in this ITB). UNDP shall only 
consider the alternative bid offered by the Bidder 
whose Bid for the base case was determined to be 
a responsive Bid that offers the lowest price. 

7 C.22 A pre-Bid conference will be 
held on:   

Time: 14:00 (Kyiv time) 
Date:1/11/2016 

                                                 
2 All DS number entries in the Data Sheet are cited as references in the Instructions to Bidders.  All DS Nos. 

corresponding to a Data must not be modified.  Only information on the 3rd column may be modified by the 
user.  If the information does not apply, the 3rd column must state “n/a” but must not be deleted. 



19 
 

Venue: UN Office in Ukraine; 1 Klovsky uzviz, Kyiv 
 
The UNDP focal point for the arrangement is:  
UNDP Procurement Unit 
Address: 1, Klovsky Uzviz, Kyiv 
Telephone: +38 044 2539363 
Facsimile: +38 044 253 2607 
E-mail: procurement.ua@undp.org  

8 C.21.1 Period of Bid Validity 
commencing on the 
submission date 

☐60 days                 

☒90 days          

☐120 days 

9 B.9.5  
C.15.4 

b) 

Bid Security ☐Required 
 

☒Not Required 

10 B.9.5 
 

Acceptable forms of Bid 
Security 3 

N/A      

11 B.9.5 
C.15.4 

a) 

Validity of Bid Security N/A   

12  Advanced Payment upon 
signing of contract  

☐Allowed up to a maximum of 20% of contract4 

☒Not allowed 

13  Liquidated Damages ☐Will not be imposed  

☒Will be imposed under the following conditions: 
Percentage of contract price per day of delay: 

0.1% 
Max. no. of days of delay :4 weeks 
Next course of action : contract termination 

14 F.37 Performance Security ☒May be Required from Winning entity on discretion 
of UNDP basing degree of risks involved in the 
performance of the work, and other factors 
Amount :10 % of the contract amount 
     Form: Bank guarantee 

☐Not Required 

                                                 
3 Surety bonds or other instruments issued by non-bank Financial Institutions are least preferred by UNDP.  Unless stated 

otherwise, they shall be considered unacceptable to UNDP. 
4If the advanced payment that the Bidder will submit will exceed 20% of the Price Offer, or will exceed the amount of USD 

30,000, the Bidder must submit an Advanced Payment Security in the same amount as the advanced payment, using the 
form and contents of the document in Section 10 
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15 C.17 
C.17.2 

Preferred Currency of Bid 
and Method for Currency 
conversion 

☒United States Dollars (US$) – strongly advised to 
use as a risk mitigation measure against the impact 
of the local currency devaluation. 

☐ Euro  

☒ Local Currency – can be considered. 
 
Reference date for determining UN Operational 
Exchange Rate: January 2016, please refer to 
treasury.un.org 

16 B.10.1 Deadline for submitting 
requests for clarifications/ 
questions 

5 days before the submission date. 
 
 

17 B.10.1 Contact Details for 
submitting 
clarifications/questions5  

Focal Person in UNDP: Procurement Unit 
Address:1, Klovsky Uzviz, 01021 Kyiv, Ukraine  
Facsimile: n/a  
Fax No. :+38 044 253 2607 
E-mail address dedicated for this purpose: 
procurement.ua@undp.org 

18 B.11.1 Manner of Disseminating 
Supplemental Information 
to the ITB and 
responses/clarifications to 
queries 

☐Direct communication to prospective Bidders by 
email or fax 

☒Direct communication to prospective Bidders by 
email or fax, and Posting on the 
website6http://procurement-notices.undp.org 

19 D.23.3 No. of copies of Bid that 
must be submitted  

Original : 1 
Copies : 0 

20 D.23.1 
b) 

D.23.2 
D.24 

Bid submission address For Technical and Financial proposals: 
tenders.ua@undp.org 
Please note that bids received through any other 
address will not be considered. 

21 C.21.1 
D.24 

Deadline of Bid Submission  Date and Time :  
January 24, 2016 23:59  

22 D.23.2 Manner of Submitting Bid ☒Electronic submission of Bid for technical and 
financial proposals 

23 D.23.2 
D.26 

Conditions and Procedures 
for electronic submission 
and opening, if allowed 

☒Official Address for e-submission:  
tenders.ua@undp.org 

                                                 
5 This contact person and address is officially designated by UNDP.  If inquiries are sent to other person/s or address/es, 

even if they are UNDP staff, UNDP shall have no obligation to respond nor can UNDP confirm that the query was officially 
received. 
6Posting on the website shall be supplemented by directly transmitting the communication to the prospective offerors. 

mailto:tenders.ua@undp.org
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☒Format: PDF files preferred in ZIP archives only  
(other types of archive can cause fail during opening 
of proposals) 

☒Max. File Size per transmission: [5 MB] 

☒Max. No. of transmission : [3] 

☒No. of copies to be transmitted : [1] 

☒Mandatory subject of email : ITB UKR/2015/120 

☒Virus Scanning Software to be Used prior to 
transmission: [Files should not contain any viruses or 
malware software.] 

☒Digital Certification/Signature:  [if needed] 

☒Time Zone to be Recognized: [Kyiv +2] 

☒Other conditions:  PLEASE make all efforts to 
provide your proposal in 1 archived PDF file not 
exceeding 5 MB size.  

24 D.23.1 
c) 

Date, time and venue for 
opening of Bid 

Date and Time: January 25, 2016 14:00 
 
Venue: UNDP Ukraine CO conference room Address: 1 
Klovsky Uzviz, Kyiv 01021, Ukraine. All companies who 
submitted their Bids are invited to participate in the 
Bid Opening procedure (please register via sending a 
list of participants to procurement.ua@undp.org). 
Please ensure availability of your representative 
during the required time. 

25  Evaluation method to be 
used in selecting the most 
responsive Bid 

☒Non-Discretionary “Pass/Fail” Criteria on the 
Technical Requirements; and  

☒Lowest price offer of technically 
qualified/responsive Bid  

26 C.15.1 Required Documents that 
must be Submitted to 
Establish Qualification of 
Bidders (In “Certified True 
Copy” form only)  
 

☒Company Profile, which should not exceed fifteen 
(15) pages, including printed brochures and product 
catalogues relevant to the goods/services being 
procured (should you have ) 

☒Members of the Governing Board and their 
Designations duly certified by the Corporate Secretary, 
or its equivalent document if Bidder is not a 
corporation 

☒Tax Registration/Payment Certificate issued by the 
Internal Revenue Authority evidencing that the Bidder 
is updated with its tax payment obligations, or 
Certificate of Tax exemption, if any such privilege is 
enjoyed by the Bidder  

☒Certificate of Registration of the business, including 
Articles of Incorporation, or equivalent document if 
Bidder is not a corporation 
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☒Official Letter of Appointment as local 
representative, if Bidder is submitting a Bid in behalf of 
an entity located outside the country 

☒Quality Certificate (e.g., ISO, etc.) and/or other 
similar certificates, accreditations, awards and citations 
received by the Bidder, if any 

☒Environmental Compliance Certificates, 
Accreditations, Markings/Labels, and other evidences 
of the Bidder’s practices which contributes to the 
ecological sustainability and reduction of adverse 
environmental impact (e.g., use of non-toxic 
substances, recycled raw materials, energy-efficient 
equipment, reduced carbon emission, etc.), either in its 
business practices or in the goods it manufactures – if 
any availaible 

☒Latest Audited Financial Statement (Income 
Statement and Balance Sheet) including Auditor’s 
Report for the past 2 years 

☒Statement of Satisfactory Performance from the Top 
3 Clients in terms of Contract Value the past  3 years 

☒ List of similar projects (minimum 3 (three)) 
undertaken within the last 3 years, supported by copies 
of previous contracts (for evidence/eligibility 
confirmation purposes: commercial/confidential 
information is not requested) 

27  Other documents that may 
be Submitted to Establish 
Eligibility 

☒ Duly signed Technical and financial proposals 
(password protected) as per Sections 4-7; 

☒List of corporate clients highlighting similar 
contracts for clients of comparable business nature 
and/or size as UNDP/UN; 

☒ CV of responsible Team Leader (Client Manager) to 
directly coordinate with UNDP. 

28 C.15 Structure of the Technical 
Bid and List of Documents 
to be Submitted 

1.Technical compliance with Specification 
requirements; 
2.Implementation schedule; 
3.Duly filled and signed forms: Sections 4-7; 
4.CV of Client Manager. 

29 C.15.2 Latest Expected date for 
commencement of Contract 

February 2016 

30 C.15.2 Maximum Expected 
duration of contract 

As per Deadlines described in Specification 

31  UNDP will award the 
contract to: 

☒One Bidder only 
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☐ One or more Bidders, depending on the following 
factors:  N/A. 

32 F.34 Criteria for the Award and 
Evaluation of Bid 

Award Criteria  

☒Non-discretionary “Pass” or “Fail” rating on the 
detailed contents of the Schedule of Requirements 
and Technical Specifications 

☒ Compliance on the following qualification 
requirements: 
Bid Evaluation Criteria7 

☒Minimum no. of years of experience in similar 
contracts: 3 years 

☒Minimum annual turnover shall amount to 
equivalent of USD 250,000 for the last 2 years; 

☒Minimum no. of similar projects undertaken over 
the past 3 years – 3.  

☒Full compliance of Bid to the Technical 
Requirements; 

☒Appropriateness of the Implementation Timetable 
to Project Schedule; 

☒Qualification of the Team Leader to directly 
coordinate with UNDP as per requirements listed in 
the specification. 

33 E.29 Post qualification Actions  ☒Verification of accuracy, correctness and authenticity 
of the information provided by the bidder on the legal, 
technical and financial documents submitted;  

☒Validation of extent of compliance to the ITB 
requirements and evaluation criteria based on what 
has so far been found by the evaluation team; 

☒Inquiry and reference checking with other previous 
clients on the quality of performance on ongoing or 
previous contracts completed; 

☒Physical inspection of the bidder’s plant, factory, 
branches or other places where business transpires, 
with or without notice to the bidder; 

☒ Testing and sampling of completed goods similar to 
the requirements of UNDP, where available. 

34  Conditions for Determining 
Contract Effectivity 

☐UNDP’s receipt of Performance Bond 

☐UNDP’s approval of plans, drawings, samples, etc. 

☒Others Mutual signature of Acts of Acceptance 

                                                 
7 Pls. reconcile and ensure consistency with the contents of the Technical Specifications  
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35  Other Information Related 
to the ITB8 

Administrative Requirements: 
 
Submitted offers will be reviewed on “Pass” or “Fail” 
basis to determine compliance with the below formal 
criteria/requirements:  

☒ Offers must be submitted within the stipulated 
deadline (both samples and the Offer); 

☒ Offers must meet required Offer Validity  

☒ Offers have been signed by the proper authority  

☒ Offers include the required documentation and 
bidder’s registration documents 

☒Full compliance and agreement with UNDP General 
terms and conditions available by the link:  
 
http://www.undp.org/content/undp/en/home/operat
ions/procurement/how_we_buy/contract_terms/ 
 
Other information is available on 
http://www.undp.org.ua/en/tenders 
For information , please contact 
procurement.ua@undp.org 

 

  

                                                 
8  Where the information is available in the web, a URL for the information may simply be provided. 

 

http://www.undp.org/content/undp/en/home/operations/procurement/how_we_buy/contract_terms/
http://www.undp.org/content/undp/en/home/operations/procurement/how_we_buy/contract_terms/
http://www.undp.org.ua/en/tenders
mailto:procurement.ua@undp.org
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Section 3a: Schedule of Requirements and Technical Specifications 

 
ALL-UKRAINIAN LED PROMOTIONAL CAMPAIGN  

IN "EPICENTRE" DIY RETAIL STORES 
 

Today Ukraine faces a number of serious problems related to country’s energy dependence and 
therefore tries to enhancement its energy efficiency. 
 
One of the country’s energy efficiency components is a development of energy-efficient lighting 
system. Therefore, deeper penetration of modern energy-efficient lighting technologies into the 
market may be very instrumental in resolving of the above problems. 
 
Moreover, modern energy-efficient lighting technologies greatly facilitate the reduction of 
greenhouse effect intensity, as well as the global warming slow down. This is to be achieved due to 
reduction of power consumption by application of energy efficient lamps, which in turn, will lead to 
less carbon dioxide release by burning of coal for generation of electricity. 
 
The major goal of UNDP Project "Transforming the Market for Efficient Lighting" is a reduction of 
greenhouse gas emissions by promoting deeper penetration of advanced energy-efficient lighting 
technologies into Ukrainian market. 
 
To date, the Project identified the following weaknesses of the Ukrainian energy-efficient lighting 
market: 
 
1. The market share of energy efficient lamps in the residential sector market corresponds to the 
average of 61.1%, where the highest relative share is taken by compact fluorescent lamps (CFLs) - 
54.1% that contain a small amount of mercury. Demand for the most energy efficient and harmless 
LED lamps is still low (about 7%). 
 
2. Ukrainian citizens’ level of awareness of the benefits of energy-efficient lighting corresponds to 
the average of 49%. Furthermore, one of the most challenging task pertaining to informing and 
convincing the citizens of apparent economic benefits of CFLs compared to incandescent bulbs come 
up as high as 3-4 times, and LEDs compared to fluorescent lamps - 1,5 - 2 times. 
3. There is no system currently available for collection and further disposal of fluorescent bulbs 
within Ukrainian residential sector. 
4. Mercury containing spent fluorescent lamps are randomly thrown away by the general public into 
the garbage cans, therefore they end up in landfills in large numbers. And, as is commonly known, 
mercury in large amounts is not safe for human health and the environment. 
 
Given the problems identified, the utmost urgency is given to heightened attention to promotion of 
most energy efficient and environmentally friendly modern lighting technologies on Ukrainian 
market – i.e. LED lamps. For these purposes the Project has developed a new nationwide awareness 
campaign for promotion of LED lights within one of major trade networks (the campaign). 
 
The prime objective of this campaign is to stimulate demand for LED lamps and to raise the public 
awareness of their benefits and advantages. 
 
The main tools to achieve aforementioned goal are as follows: 
- offer discounts for new LED lamps within chosen trade network in exchange for a fluorescent lamps 
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- manufacture and install, in the trade network’s lighting departments, interactive stands with 
dedicated software calculators that will calculate and clearly demonstrate the economic benefits to 
the customers if they switch over to LED lamps. 
- provision of training for sales personnel on "How to advise customers on choosing LED lamps" 
- distribution of information leaflets on benefits of LED lights 
 
The campaign will be held in 34 "Epicentre" DIY Retail Stores in 23 cities/towns/localities of Ukraine 
(please refer to Table 1 for details): Kyiv, Kharkiv, Lviv, Odesa, Dnipropetrovsk, Kherson, Zaporizhia, 
Nikolaev, Vinnitsa, Brovary, Krivoy Rog, Khmelnitsky, Chernivtsi, Ivano-Frankivsk, Rivne, Cherkacsy, 
Kirovograd, Poltava, Sumy, Chernihiv, Lutsk, Ternopil, Uzhgorod. 
 
TABLE 1 - LIST OF "EPICENTRE" DIY RETAIL STORES, WHERE THE PROMOTIONAL EVENTS WILL BE 
HELD  

Line № City / Town / 
Locality 

Number of 
“Epicentre” 

Stores 

Addresses of “Epicentre” Retail Stores 

1 Kyiv 7 

11 Bratislava Str 

1B Circle Road Str 

40 Grigorenko Str  

4 Viscosnaya Str 

6 Cryshtaleva Str 

6 Berkovetska Str 

20 B Polar Str 

2 

Kharkiv 

3 

352 Gagarin Blvd 

7 Olexiivska (Architects) Str  

9-А Heros of Labour Str 

3 
Lviv 

2 
302 Gorodotska Str 

188 Khmelnitsky Str 

4 
Odessa 

2 
1 Ovidopolsky Highway 

99 Marshal Zhukov Ave 

5 
Dnipropetrovsk 

2 
25 Babenko Str 

62К Zapolsky Highway 

6 Kherson 1 17 Berislavske Highway 

7 Zaporizhzhia 1 1В Zapolska Str 

8 Mykolayiv 1 234В Zhovtnevy Lane  

9 Vinnitsa 1 1km Khmelnitsky Highway 

10 Brovary 1 253 Kyivska Str 

11 Krivoy Rog 1 33 Bykov Str 

12 Khmelnytskiy 1 11/4 Zarichanska Str 

13 Chernovtsy 1 10-А Khotinska Str 

14 Ivano-Frankivsk 1 17 Ivasyuk Str 

15 Rivne 1 17 Markov Str 

16 Cherkacsy 1 29 Thirty-Years-of-Victory Str 

17 Kirovograd 1 8 Astronaut Popov Str 

18 Poltava 1 41 Kyiv Highway 

19 Sumy 1 1/3 Cherepin Str 

20 Chernihiv 1 57 Shevchenko Str 

21 Lutsk 1 37 Circle Road, Town of Lypyny  

22 Ternopil 1 7 Polesskaya Str 

23 Uzhgorod 1 7/1 Babyak Str 

Total 34  
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The campaign will be held in three stages: 
Stage 1: Advertisement of discounts for new LED bulbs in exchange for a spent fluorescent lamp. 
Stage 2: Promotional event for collection of spent fluorescent lamps from the public, offering a 
discount for a new LED lamps and informing consumers on the benefits of LED bulbs. 
Stage 3: Dissemination of results. 

 
SCOPE OF WORKS:  
 

ALL-UKRAINIAN LED PROMOTIONAL CAMPAIGN IN "EPICENTRE" DIY RETAIL STORES 
 

TABLE 2 – SPECIFICATION FOR THE ACTIVITIES RELATED TO ALL-UKRAINIAN LED PROMOTIONAL 
CAMPAIGN IN "EPICENTRE" DIY RETAIL STORES 

Line 
№ 

Type of Activity Number  
 

Description/Technical Specification Dates of 
Performance 

1. Providing  lighting 
departments sales 
personnel of  
"Epicentre" DIY 
Retail Stores with 
training 

All sales personnel 
of  lighting 
departments of  
"Epicentre" DIY 
Retail Stores. 

Training Subjects: 
- "How to correctly advise customers on choosing 
right LED lamps"; 
- "To master the skills to use the software calculator 
for LED lamps’ choice by customers”. 
The materials will be given to the bidder. 

1st – 5th weeks 
from the date 
of  
commencement 
of the 
Campaign   

2. Providing 
promoters with 
training 

While advertising 
the event only 68 
promoters will be 
involved: at least 2 
promoters in each 
retail store. 
During the event 
204 promoters: at 
least six 
promoters in each 
retail store. 

- "Event Announcement Rules"; 
- "Advantages of LED lamps". The materials will be 
given to the bidder; 
- "How to correctly advise customers on choosing 
right LED lamps". The materials will be given to the 
bidder; 
- "To master the skills to use the software calculator 
for LED lamps’ choice by customers”. The materials 
will be given to the bidder. 
- "Instructions on how to hold the events". 

1st – 5th weeks 
from the date 
of  
commencement 
of the 
Campaign   

3. Development of 
content and design 
of leaflets for the 
purposes of 
announcement of 
the event   

One type of 
leaflet. 

Announcement /advertisement of the event. 
Format: 21х10 сm, chalk coated paper, density 130 g / 
m2,  chromaticity 4 + 4, gloss coating 

1st – 2nd  weeks 
from the date 
of  
commencement 
of the 
Campaign   

4. Development of 
content and design 
of discount 
coupon 
 
 
 
 
 
 
 

One type of 
coupon. 

Size 10x7cm, chalk coated paper, 130 g / m2, 
chromaticity 4 + 4, 2 cm perforated detachable 
section. There will be a bar code on the back side of 
the coupon (same for all coupons) and a coupon 
number (different for all coupons). Numbering 
method – digital print or a numbering stamp. 
Example of the coupon (for bidders reference) used at 
the previous event is provided below: 

 
 

1st – 2nd  weeks 
from the date 
of  
commencement 
of the 
Campaign   
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5. Development of 

content and design 
of information 
booklets to be 
distributed while 
advertising and 
holding of events  

One type of 
information 
booklet. 

Shall include information on benefits and advantages 
of LED bulbs.  
Format - A4, folded in accordance with euroformat, 
chalk coated paper, density 130 gr / m2, chromaticity 
4 + 4, gloss coating 

1st – 2nd  weeks 
from the date 
of  
commencement 
of the 
Campaign   

6. Development of 
content and design 
of shelf talkers; 
placement thereof 
upon EE lights 
shelves in Lighting 
Departments of 
DIY retail stores 
while the events 
are advertised and 
held     
 

One type of the 
shelf talker 
Total number: 
204. 
Placement: 6 shelf 
talkers per each 
retail store. 

Size: 30 * 6 cm (width * height), cardboard  
280 gr / m2, two-sided scotch tape, chromaticity  
4 + 0, offset gloss varnish, 1+0. 
 

1st – 6th weeks 
from the date 
of  
commencement 
of the 
Campaign   

7. Interactive stands’ 
branding design 
development  
  

One type of 
design. 

Dimensions of stand: not more than 1420*460*300 
mm (HxWxD),thickness inside the stand is not more 
than 150 mm. 

1st – 2nd weeks 
from the date 
of  
commencement 
of the 
Campaign   

8. Rental of tablets, 
installation of 
calculator 
software - a 
computer program 
intended for the 
purposes of the 
event. 

68 tablets (2 
tablets per each 
retail store). 

Screen size - 10 inches; 
Screen resolution - 1024x600; 
Capacitive touch panel; 
CPU - Allwinner A10; 
Frequency - 1 GHz; 
Pre-installed operating system - Android 2.3.4. 
Calculator software shall be Installed (dedicated 
computer program to calculate customer’s economic 
benefits when LED bulbs is used). Aforesaid calculator 
software will be provided to bidder. 
During the event each two promoters will be using 
one tablet with calculator software installed  (see par. 
11. Table 2). 

5st – 9th weeks 
from the date 
of  
commencement 
of the 
Campaign   

9. Announcement / 
advertisement of 
the event in the 
retail stores    

34 retail stores in  
23 cities; 
68 promoters 
while advertising 
the event (two 
uniformed 
promoters per 

1. Placement of the outdoor  advertisement boards 
(see table 3 and 4). 
 2. Placement of advertisement stands (see the Table 
5 ). 
3. Distribution of the leaflets (see Paragraphs 10.1 
and 10.2 of the Table 2). 
4. Distribution of the information booklets (see par. 

2 weeks prior to 
the promotional 
event  (7th – 8th  
weeks from the 
date of  
commencement 
of the 
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each retail store).  10.3 of  the Table 2). 
5. Placing of the posters in the elevator cages of the 
residential apartment buildings (see the Table 6). 
6. Placement of the video commercials on the video 
screen in the retail stores (see the Table 7). 
7. Uniform for promoters (see the Table 8). 
8. Promoters’ locations: retail store entrance hall. 

Campaign) 

9.1  Distribution of  the 
leaflets by the 
costumed 
promoters   while 
the event 
advertising within 
the Epicentre 
retail chain  

Total number of  
the leaflets   –  
310 000. 
Total average 
number of the 
leaflets per one 
retail shop: 9117; 
however,  the 
number of the 
leaflets per store 
shall be subject to 
reconsideration 
depending upon   
the stores’ floor 
area and number 
of visitors / 
customers per 
day.  

3 days a week  (Friday – from 13:00 through 21:00, 
Saturday – from 11:00 through 19:00, Sunday  – from 
11:00 through 19:00 ).  
 

2 weeks prior to 
the promotional 
event  (7th – 8th  
week from the 
date of  
commencement 
of the 
Campaign) 

9.2 Posting of the 
leaflets within 
residential areas 
(the apartment 
buildings where 
the elevators are 
not available) 
while the event 
advertising  

196000 leaflets in 
total. 

Announcement of the event. 
Apartment houses with most number of the residents 
where the elevators are not available shall be 
covered. 
Specification providing numbers of the leaflets 
depending on the city/town/locality is given in the 
Table   9. 

4 weeks prior to 
the promotional 
event  (5th – 8th  
weeks from the 
date of  
commencement 
of the 
Campaign) 

9.3  Distribution of the 
information 
booklets  by the 
costumed 
promoters   while 
the event 
advertising within 
Epicentre retail 
chain 
 
 

240 000 of the 
information 
booklets in total. 
Total average 
number of the 
booklets  per one 
retail shop: 7058; 
however,  the 
number of the 
booklets per store 
shall be subject to 
reconsideration 
depending upon   
the stores’ floor 
area and number 
of visitors / 
customers per 
day. 

3 days a week (Friday – from 13:00 through 21:00,  
Saturday  – from 11:00 through 19:00, Sunday  – from 
11:00 through 19:00).  

 

2 weeks prior to  
the event (7th – 
8th  weeks from 
the date of  
commencement 
of the 
Campaign) 

10. Conducting of 
Events 

One event in the 
each retail store. 
34 events in total. 

3 days,  8 hours a day: 
- Friday: from 13:00 to 21:00; 
- Saturday: from 11:00 to 19:00;  

 
9th  week from 
the date of  
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Altogether the 
204 promoters to 
be involved.  

- Sunday: from 11: 00 to 19:00. 
Video commercial shall be run on the video screens 
(see the Table 10). 
Six promoters will operate in the each Epicentre retail 
store (number of the promoters for each store may 
be reconsider depending upon the floor area and 
number of the visitors / customers per day). 
Promoters’ location and functional duties: 
-1 Or 2 promoters - at the interactive stand in the 
lighting department are to make aware the customers 
of the benefits of LED lamps and demonstrate 
calculations that clearly show the savings of; 
distribute information booklets (for more details, 
please refer to par. 11.1 of the Table 2); 
- 3 or 2 promoter - at the main entrance to the retail 
store are to collect the spent  fluorescent lamps and 
hand over the information booklets  along with  the 
discount coupons for purchase of the LED lamps 
(1fluorescent lamp corresponds to 1 coupon); 
- 2 promoters (provided with a tablet)  - at the main 
store entrance are to make aware the customers of 
the  benefits of the LED bulbs visually demonstrating 
such benefits  using calculator software installed on 
the tablets.  
The advertising board / stand shall be placed at the 
entrance to the retail store (at the collection point of 
spent bulbs) (for details please refer to the Table 5).  

commencement 
of the 
Campaign 

10.1 Distribution of  the 
information 
booklets  by the 
costumed 
promoters  in 
course of the 
event within the 
Epicentre retail 
chain 
 
 
 

100 000 booklets 
in total 
Total average 
number of the 
booklets  per one 
retail shop: 2941; 
however,  the 
number of the 
booklets per store 
shall be subject to 
reconsideration 
depending upon   
the stores’ floor 
area and number 
of visitors / 
customers per day 

 9th  week from 
the date of  
commencement 
of the 
Campaign 

11. Dissemination of  
the results 
obtained   

One article in four 
printed 
newspapers. 

Coverage on national scale/size of the article: 
- Argumenty i Fackty (The Arguments and Facts)  –1/4 
of a full page; 
- Segodnya (Today) – 1/4 of a full page; 
- Korrespondent (The Correspondent) – 1/2 of a full 
page; 
 - Po-ukrainsky (In the Ukrainian Way) - 1/4 of a full 
page. 

10th - 11th  
weeks from the 
date of  
commencement 
of the 
Campaign 

4 web portals.  Main Page. 
Argumenty i Fackty (The Arguments and Facts): 
http://www.aif.ua/gazeta; 
Segodnya (Today):  http://www.segodnya.ua/; 

10th - 11th  
weeks from the 
date of  
commencement 

http://www.aif.ua/gazeta
http://www.segodnya.ua/
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Korrespondent (The 
Correspondent):  http://korrespondent.net/; 
Po-ukrainsky (In the Ukrainian 
Way): http://gazeta.ua/ru/. 
 

of the 
Campaign 

 
Note: 
1. The technical support, i.e. purchase of containers for collection of spent fluorescent lamps, 
delivery and placement thereof in the Epicentre retail stores, as well as further disposal of the spent 
fluorescent bulbs shall be carried out byanother contractor. 
2. The following printed materials will be delivered to the bidder: booklets, leaflets, coupons, shelf 
talkers, and software calculators. 
3. Thirty four (34) interactive stands and holders for printed materials will also be made available to 
the bidder. 
 
TABLE 3 - SPECIFICATION FOR THE DESIGN AND PLACEMENT OF THE OUTDOOR ADVERTISEMENT 
BOARDS 

Line 
№ 

Type of Activity Quantity Description/Technical 
specification 

Dates of 
Performance 

1. Development of design 
and content of the 
outdoor advertisement 
boards for the purposes of 
announcement of the 
event    

One type of board. Announcement of the 
event. 

1st – 2nd  weeks 
from the date of  
commencement 
of the Campaign 

2.  Placement of boards   278 boards in total.  
Number of boards to 
be placed in a 
particular city / town / 
locality is specified in 
the Table 4.   

The Boards shall be 
placed in such a manner 
as to provide maximum 
coverage of the target 
audience. The list of the 
streets to be covered in 
each city / town / 
locality is provided in 
the Table 4. 

6th - 9th  weeks 
from the date of  
commencement 
of the Campaign 

 
TABLE 4 – THE LIST OF STREETS TO BE COVERED IN EACH CITY / TOWN / LOCALITY 

Line 
№ 

City / Town / 
Locality 

Street 
Number 

of boards 

1 Brovary Kyivska 3 

Kirov 1 

 Kutuzov 1 

Gagarin 1 

Independence ave. 1 

Total: 7 boards 

2 Vinnytsa Kyivska 1 

Kotsyubinskogo ave.   2 

Lebedinskogo  1 

Pirogoma  1 

Khmelnitske Highway   1 

Yunosty ave.  1 

Total: 7 boards 

3 Dnipropetrovsk Gagarin ave. 1 

http://korrespondent.net/
http://gazeta.ua/ru/
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"Pravda" Newspaper ave. 1 

Stalingrad Heroes  2 

Heroes ave. 1 

Donetsk Highway 1 

Zavodska Riverwalk  1 

Zaporizhske Highway  1 

Kalinin Lane  1 

Kirova ave. 1 

Kotsyubinskogo 1 

Peremogy emb. 2 

Pushkin ave 1 

Robocha  1 

Chernyshevskogo  1 

Chkalova  1 

17 boards in total 

4 Zaporizhia Lenin ave. 3 

Metalurgists ave. 1 

Peremogy 1 

Prybrezhna 2 

Stephanova 1 

Yubileyna  1 

South Highway 1 

10 boards in total 

5 Kiev 40-Years of October str  2 

Academician Paladin str  1 

Artema  1 

Anna Ahmatova str  1 

M. Bazhana ave.   2 

Great Vasilkovska  str 1 

Borshagivska str 2 

Bratislavska str 1 

Brovarsky ave. 2 

Upper Rampart 1 

Vazduhoflotsky ave.  1 

Reunification ave. 1 

Yury Gagarin ave 1 

General Vatutin ave 2 

Stallingrad Heroes 1 

Glybochytska 1 

Gorky  1 

Darnitsa Highway 1 

Degtyarevska 1 

Dneper Drive  1 

International Friendship str 2 

Yaroslav Ivashkevych  1 

Korolenkivska  1 

Gavró Lajos str 1 

Leningradska   1 

Marshal Malinovsky str 1 

V. Mayakovskogogo str 1 
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Melnikov str 1 

Moscow ave 2 

River Drive 
(between Metro Bridge and Paton Bridge) 

1 

Citizens’ Militia str 1 

Obolon ave 3 

Paisa Okipna str 1 

Liboradtors str 1 

Perov Blvd  1 

Victory sq 4 

Protasov Ravine str 1 

Radunska str  1 

Solomensra sq 2 

Olena Teliga str 2 

Lesya Ukrainka blvd  1 

Frunze str  1 

Kharkiv highway  1 

V. Chernovol str 1 

Chokolovsky blvd  1 

Esplanade str 1 

Total: 60 boards 

6 Kirovograd 50-Years of October ave  1 

Velika Perspectivna str   1 

Staligrad Heroes str 1 

Astronaut Popov str   1 

E. Malanyuk str  1 

Medvedev str  1 

Yanovsky str   1 

Total: 7 boards 

7 Kryvyi Rig 23rd February str  1 

Volgogradska str   1 

Desyatinna str  1 

Dnipropetrovsk highway  1 

Meleshkin str  1 

Metallurgists ave 1 

Mir blvd  1 

Musorsky str  1 

Tuhachevsky str  1 

Kharitonov str  1 

Total: 10 board 

8 Lutsk Vidrodzhenna ave 1 

Dubinska str  1 

Karpenko-Kary str 1 

Konyakina str 1 

Rivnenska str 1 

Sobornosty ave 2 

Total: 7 board 

9 Lviv B. Khmelnitskogo  1 

Vladimir the Great str 1 
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Gorodotska str  2 

Doroshenko str 1 

Zamartynivska str  1 

Kulparkivska str   1 

Lichakivska str  1 

Lubinska str  1 

 Naukov str  1 

S. Bendera str   1 

Striy str  1 

Chernovol ave 1 

Shevchenko str  1 

Broad str  1 

Total: 15 boards 

10 Mykolayv General Karpenko str  1 

Stallingrad str   1 

Astronauts’ str  1 

Lenin ave 2 

Mir ave 1 

October ave 1 

Total: 7 boards 

11 Odessa 25 Chapaev divisin str  1 

Сhieftain Golovaty str  1 

Balkivska str  1 

Katerininska str  1 

Krasnov str  1 

Leningrad highway  1 

Lustdorf road  2 

Little Arnautska str 1 

Marshal Zhukov str  1 

Melnitska str  1 

Myasoedovska str  1 

Ovidopolska road  1 

Preobrazhenska str  1 

Rozumovska str  1 

Richelieu str 1 

Seredniofontanska str  1 

Fontanska rd  1 

Shevchenko ave   1 

South rd  1 

Total: 20 board 

12 Poltava Great Ternivska  1 

Zinkivska  1 

Kalinin str 1 

Lenin str   1 

Lunacharsky str  1 

Marshal Birusov str  1 

Mir ave  1 

Sinna str   1 

Frunze str   2 
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Total: 10 boards 

13 Рівно Academician Grushevsky str  1 

Gagarin str  1 

Dubenska str  1 

Kievska str  2 

Prince Vladimir  str  1 

Privokzalnaya sq 1 

Soborna str  2 

R. Shuhevych str  1 

Total: 10 board 

14 Khmelnitsky Kamyanetska str К  1 

Lviv highway  1 

Marshal Ribalko  1 

Mir ave 1 

Panas Myrny str  1 

Prybuska str  1 

Proskurivsky Underground Resistance str 1 

Liberty str  1 

Tolstoy str  1 

Chornovol str  1 

Total: 10 boards 

15 Cherkasy 30-Years of Victory str  1 

Blagovisna str  1 

Oddessa str   1 

Smilyanska str  1 

Sumgaitska str  1 

Chemists ave  1 

Shevchenko str  1 

Total: 7 boards 

16 Sumy Bilopolskiy Way str  1 

Chervonosoryana str  1 

Chervonyi ave  1 

Metallurgists str   1 

M. Lushpa str  1 

Sergei Prokofiev str  1 

Kharkivska str   1 

Total: 7 boards 

17 Ternopil 15th April str   1 

Zhivov str  2 

Krushelnitska str  1 

Russian str 1 

S. Banders str  2 

Total: 7 boards 

18 Chernivtsy Gagarina str  1 

Heroiv Maidanu str   2 

Holovna str 1 

Nezalezhnosti ave 1 

Romashkova str  1 

Khotynska str  1 

https://www.google.com.ua/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=0ahUKEwjMgY-Lz8nJAhUh1XIKHd_iBBEQFggkMAE&url=https%3A%2F%2Fen.wikipedia.org%2Fwiki%2FSergei_Prokofiev&usg=AFQjCNFyTncLUlnmr4TGZPBUk0FZRVpNaw&sig2=Gex-Ao6LbNsb192zfIDDyw
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Total: 7 boards 

19 Chernigiv 1st of May str 1 

Mir ave 2 

Victory ave 1 

Rokosovsky str  1 

Shevchenko str  1 

Shors str  1 

Total: 7 boards 

20 Kharkiv 50 Years of All-Union Leninist Young Communist League str  2 

Academician Pavlov str 1 

Ahsarov str  1 

Vesnin Downhill str 1 

Gagarin ave  1 

Shironin Guardsmen  str  1 

Heroes of Labour str 1 

Klochkivska str  2 

Lenin str  2 

Ludvík Svoboda str 1 

Moscow ave 1 

Netechenska River Drive 1 

Piskunivsky ally  1 

Victory ave 1 

Poltavsky Highroad 2 

Saltivske highway  1 

Sumska str  1 

Shevchenko str  1 

Total: 22 board 

21 Kherson 200 Years of cherson ave   1 

49h Division of Guards  1 

Bratislava highway  1 

Illich str  1 

Korabelny downhill str  1 

Nikolayev highway  1 

Victory ave 1 

Total: 7 board 

22 Uzhgorod Babyak str  1 

Gagarin str  1 

Grushevsky str  1 

Zakarpatska str   1 

Mynayska str  1 

Svobody str 1 

Stantsiyna str  1 

Total: 7 board 

23 Ivano-Frankivsk Vovchynetska str  1 

Galitska str 1 

Mazepa the Chieftain str  1 

Dovzhenko str  1 

Ivasyuk str  1 

Konovalets str   1 
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V. Stephanick River Drive  1 

Nardichna str   1 

Independence str   1 

Chornovol str  1 

Total: 10 boards 

 
TABLE 5 – SPECIFICATION FOR MANUFACTURE, BRANDING AND PLACEMENT OF ADVERTISING 
STANDS  
Lin
e 
№ 

Types of Activities Quantity  Description/Technic
al specification 

Dates for 
Performance 

1. Development of content and design of 
layout for advertising stand branding for 
the purposes of announcement and 
conducting of the event. 

1 type of 
layout. 

Announcement and 
conducting of the 
event. 
Layout size: width 95 
cm, height 160 cm. 

1st  - 2nd   weeks 
from the date 
of  
commencemen
t of the 
Campaign 

2. Manufacture of the advertising stands and 
branding thereof   

 

34 
advertisin
g stands. 

Advertising stand: 
-dimensions when 
unfolded: width 104 
cm, depth 55 cm, 
height 150cm; 
dimensions when 
folded: 
150x55x10cm; 
-description of the 
advertising stand: 
side triangle-shaped  
mounts - steel; 
frame - chrome 
aluminium pipes; 
canvas material - 
vinyl. 
 
 

3th - 4th  weeks 
from the date 
of  
commencemen
t of the 
Campaign 

3.  Delivery of the advertising stands to the 
retail stores    

34 
advertisin
g stands  
to 34 
retail 
stores in 
23 cities. 

- Along with the 
announcement 
of the event 

4.  Placement of the advertising stands during 
the announcement of the event in the 
Epicentre retail stores 

1 
advertisin
g stand 
per store.   
 

Advertising stands 
are to be placed in 
the main entrance 
lobby (at promoter’s 
work station).   

2 weeks prior 
to the event 
(7th - 8th  weeks 
from the date 
of  
commencemen
t of the 
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Campaign) 

5. Placement of the advertising stands while 
the event is conducted in the Epicentre 
retail stores 

1 
advertisin
g stand 
per store.   
 

Advertising stands 
are to be placed near 
the spent florescent 
bulbs collection 
points. 

3 days while 
the event is 
held  (9th  
weeks from the 
date of  
commencemen
t of the 
Campaign) 

 
TABLE 6 – SPECIFICATION FOR THE POSTERS’ DEVELOPMENT AND PLACEMENT THEREOF IN THE 
ELEVATOR CABINS IN THE APARTMENT BUILDINGS  

Line 
№ 

Type of Activities Quantity Description/Technical 
specification 

Dates of 
Performance 

1. Content and design 
development for the 
posters to be placed in 
the elevator cabins in 
the apartment 
buildings for the 
purposes of the event 
announcement   

1 type of poster.  Event announcement. 
Poster: А4 format, 
paper density  - 150 g / 
m2, 4 + 0, chalk coated 
paper, glossy. 
 

1st – 2nd  weeks 
from the date of  
commencement 
of the Campaign 

2.  Placement of the 
posters  in the Elevator 
cabins in the 
apartment buildings for 
the purposes of the 
event announcement   

Total number of posters – 
19 550.  
Number of the posters 
per city / town / locality: 
Brovary - 250. 
Vinnytsa - 200. 
Dnipropetrovsk - 4000. 
Zaporizhya - 400. 
Ivano-Frankivsk-450. 
Kirovograd-300. 
Kyiv-4000. 
Krivoy Rog-300. 
Lutsk-200. 
Lviv - 400. 
Mykolaiv-700. 
Odessa-2000. 
Poltava - 300. 
Rivne - 200. 
Khmelnitsky-200. 
Cherkasy -200. 
Sumi-200. 
Chernivtsi-200. 
Chernigiv - 350. 
Kherson 300. 
Ternopil-200. 
Uzhgorod 200. 
Kharkiv-4000. 

Placement of the 
posters:  
most densely populated 
apartment buildings 
with the elevators shall 
be covered.   
 

6th - 9th  weeks 
from the date of  
commencement 
of the Campaign 

 
TABLE 7 – SPECIFICATION FOR PLACEMENT OF THE 20-SECOND VIDEO COMMERCIAL ON THE 
VIDEO SCREENS IN THE EPICENTRE RETAIL STORES WHILE ANNOUNCING THE EVENT WITHIN 28 
DAYS (4 WEEKS PRIOR TO THE EVENT) 
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Lin
e 

№ 
City / town / locality Retail Store Address  

Retail 
Store 

Working 
Hours  

Number of 
Runs for 4 

Weeks 
(4 runs per 

hour) 

Number of 
Runs for a 

Day 
 

Total Number 
Of Seconds For 

28 Days   

1 Kyiv-1 11Bratislavska st. 14 1568 56 31360 

2 Kyiv-2 1B Circle Road st.  14 1568 56 31360 

3 Kyiv-3 40 Grigorenko ave. 14 1568 56 31360 

4 Kyiv-4 4 Viscosna st. 13 1456 52 29120 

5 Kyiv-5 6 Cryshtaleva st. 14 1568 56 31360 

6 Kyiv-6 6-B Berkovetska st. 13 1456 52 29120 

7 Kyiv-7 20-D Polarna st. 14 1568 56 31360 

8 Kharkiv 1 352Gagarina ave. 13 1456 52 29120 

9 Harikov 2 7 Architects st. 13 1456 52 29120 

10 Kharkiv-3 9-A Heroes of Labour street  13 1456 52 29120 

11 Lviv -1 302 Horodotska st. 13 1456 52 29120 

12 Lviv-2 188 B. Khmelnitsky st. 13 1456 52 29120 

13 Odessa-1 1 Ovidopolske Highway  13 1456 52 29120 

14 Odessa-2 99 Marshal Zhukov ave.  13 1456 52 29120 

15 Dnipropetrovsk 1 25 Babenko st. 13 1456 52 29120 

16 Dnipropetrovsk 2 62 K Zaporizhske highway  13 1456 52 29120 

17 Kherson 17 Berislavske Highway  13 1456 52 29120 

18 Zaporizhzhia 1-B Zaporozhska st. 14 1568 56 31360 

19 Mykolayiv 234-B October ave.  13 1456 52 29120 

20 Vinnitsa 1 km Khmelnytsky Highway 12 1344 48 26880 

21 Brovary 253 Kievska st. 14 1568 56 31360 

22 Krivoy Rog 33Bykov st. 13 1456 52 29120 

23 Khmelnytsky 11/4 Zarichanska st. 13 1456 52 29120 

24 Chernovtsy 10-A Hotinskaya st. 13 1456 52 29120 

25 Ivano-Frankivsk 17 V. Ivasyuka st. 13 1456 52 29120 

26 Rivne 17 Makarova st. 13 1456 52 29120 

27 
Cherkasy 29, 30th Victory anniversary 

st. 13 1456 52 29120 

28 Kirovograd 8 Astronaut  Popov st. 13 1456 52 29120 

29 Poltava 41 Kyivske highway  13 1456 52 29120 

30 Sumy 1/3 Cherepina st. 13 1456 52 29120 

31 Chernihiv 57 Shevchenko st.  13 1456 52 29120 

32 
Lutsk 37 Circle Road, town of 

Lypyny  13 1456 52 29120 

33 Ternopil 7 Woodland st. 13 1456 52 29120 

34 Uzhgorod 7/1 Babiak st. 13 1456 52 29120 

    Total number   50 176 1 792 1 003 520 

 
TABLE 8 – PROMOTERS UNIFORM SPECIFICATION  

Lin
e 

№ 

Type of Activities Quantity Description/Technical 
specification 

Dates of 
Performance 
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1. Purchas of 
promoters’ uniform 

204 uniform vests: 

 
204 uniform caps: 
 

 

 Vest materials: shell - 
polyester, filling - 
down, zip fastener in 
front. Colour - green. 
Size M or L. 
 
Cap: consists of five 
panels; front panel 
with folds; covered 
button on top; covered 
plastic cap-peak with 
stitched lines; velcro 
size adjuster; two 
metal eyelets. Colour - 
green. Size M or L. 

1st  - 2nd   
weeks from 
the date of  
commenceme
nt of the 
Campaign 

2. Uniform branding Logo: 
 

 
Слоган: 
 

Thermal-transfer 
printing of the logo 
and slogan on cap and 
vest, 4+0. 
 
Cap: 
- logo: size - 6,4 × 6,0 
cm (width × height)  
- slogan: size - 9,5 × 3,5 
cm (width × height); 
- placement of the logo 
and slogan: in the 
middle of the front 
panel, over the cap-
peak;  
 
Vest: 
- logo: size  - 4,0 × 3,75 
cm (width × height); 
-slogan: size - 7,0 × 3,0 
cm (width × height)  
 - placement of the 
logo and slogan: upper 

3th - 4th  weeks 
from the date 
of  
commenceme
nt of the 
Campaign 

ЗАМІНИ ЛАМПИ- 

ЗМІНИ СВІТ! 
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left side of the chest. 
 
Colours:  
logo - green and 
yellow;  
slogan - yellow and 
white. 
 
 
 

3 Delivery of the 
uniform 

6 two piece uniform outfits shall be 
delivered to 34 retail stores in 23 cities 

- Prior to the 
announcement 
of the event  

 
TABLE 9 – NUMBER OF THE LEAFLETS (BY CITY / TOWN / LOCALITY) TO BE PUT INTO THE MAIL 
BOXES IN THE HOUSES WHERE THE ELEVATORS ARE UNAVAILABLE WHILE ANNOUNCING THE 
EVENT   

City / town / locality  Number of leaflets  

Vinnitsa 2000 

Lutsk 2000 

Uzhgorod 2000 

Poltava 3000 

Rivne 2000 

Khmelnytskyi 2000 

Cherkasy 2000 

Sumy 2000 

Chernovtsy 2000 

Chernihiv 3500 

Kherson 3000 

Ternopil 2000 

Ivano-Frankivsk 5000 

Kirovograd 3000 

Zaporizhzhia 4000 

Kyiv 40000 

Krivoy Rog 3000 

Lviv 4000 

Mykoliyiv 7000 

Odessa 20000 

Kharkiv 40000 

Dnipropetrovsk 40000 

Brovary 2500 
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Total  196000 

 
TABLE 10 – SPECIFICATION FOR PLACEMENT OF THE 20-SECOND VIDEO COMMERCIAL ON THE 
VIDEO SCREENS IN THE EPICENTRE DIY RETAIL STORES WITHIN 3 DAYS COMMENCING ON 9TH WEEK 
FROM THE DATE OF COMMENCEMENT OF THE CAMPAIGN 

Lin
e 

№ 

City / town / 
locality 

Retail Store Address  

Retail 
Store 

Working 
Hours  

Number of 
Runs for 4 

Weeks 
(4 runs per 

hour) 

Number of 
Runs for a 

Day 
 

Total Number 
Of Seconds 
for Three 

Days   

1 Kyiv-1 11Bratislavska st. 14 168 56 3360 

2 Kyiv-2 1B Circle Road st.  14 168 56 3360 

3 Kyiv-3 40 Grigorenko ave. 14 168 56 3360 

4 Kyiv-4 4 Viscosna st. 13 156 52 3120 

5 Kyiv-5 6 Cryshtaleva st. 14 168 56 3360 

6 Kyiv-6 6-B Berkovetska st. 13 156 52 3120 

7 Kyiv-7 20-D Polarna st. 14 168 56 3360 

8 Kharkiv 1 352Gagarina ave. 13 156 52 3120 

9 Harikov 2 7 Architects st. 13 156 52 3120 

10 
Kharkiv-3 9-A Heroes of Labour 

street  13 156 52 3120 

11 Lviv -1 302 Horodotska st. 13 156 52 3120 

12 Lviv-2 188 B. Khmelnitsky st. 13 156 52 3120 

13 Odessa-1 1 Ovidopolske Highway  13 156 52 3120 

14 Odessa-2 99 Marshal Zhukov ave.  13 156 52 3120 

15 Dnipropetrovsk 1 25 Babenko st. 13 156 52 3120 

16 Dnipropetrovsk 2 62 K Zaporizhske highway  13 156 52 3120 

17 Kherson 17 Berislavske Highway  13 156 52 3120 

18 Zaporizhzhia 1-B Zaporozhska st. 14 168 56 3360 

19 Mykolayiv 234-B October ave.  13 156 52 3120 

20 
Vinnitsa 1 km Khmelnytsky 

Highway 12 144 48 2880 

21 Brovary 253 Kievska st. 14 168 56 3360 

22 Krivoy Rog 33Bykov st. 13 156 52 3120 

23 Khmelnytsky 11/4 Zarichanska st. 13 156 52 3120 

24 Chernovtsy 10-A Hotinskaya st. 13 156 52 3120 

25 Ivano-Frankivsk 17 V. Ivasyuka st. 13 156 52 3120 

26 Rivne 17 Makarova st. 13 156 52 3120 

27 
Cherkasy 29, 30th Victory 

anniversary st. 13 156 52 3120 

28 Kirovograd 8 Astronaut  Popov st. 13 156 52 3120 

29 Poltava 41 Kyivske highway  13 156 52 3120 

30 Sumy 1/3 Cherepina st. 13 156 52 3120 

31 Chernihiv 57 Shevchenko st.  13 156 52 3120 

32 
Lutsk 37 Circle Road, town of 

Lypyny  13 156 52 3120 
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33 Ternopil 7 Woodland st. 13 156 52 3120 

34 Uzhgorod 7/1 Babiak st. 13 156 52 3120 

    Total    5 376 1 792 107 520 

 
REQUIREMENTS TO APPLICANT/BIDDER: 
- Availability of the relevant manufacturing, financial and logistical capacity to perform the tasks 
required by UNDP; 
- Applicant shall be duly registered legal entity and be entitled to conduct the relevant activities; 
- Applicant shall have at least 3 years of relevant experience on the advertisement market and social 
events’ conducting; 
- Experience of cooperation with international organizations will be deemed as an advantage; 
- At least three positive references in similar line of the activities; 
- Adherence to the technical requirements and performance schedule; 
- Compliance with the UNDP Contract General Terms and Conditions (Annex I); 
- Availability of a team leader for the purposes of coordination of works with UNDP (Client - 
Manager). 
 
REQUIREMENTS TO THE CLIENT-MANAGER: 
- At least 3 years of relevant work experience on the market of advertising and social events; 
- Shall be duly authorized to timely resolve problems; 
- Shall be focused upon the customer needs and willing to cooperate with UNDP. 
 
RECOMMENDED PAYMENT SCHEDULE  
It is recommended to make payments for performance of the tasks in three stages as provided for 
by the following schedule (Table 11). 
 
TABLE 11 – RECOMMENDED PAYMENT SCHEDULE  

Lin
e 

№ 

Payments shall be made upon actual performance of works % 

1.  Upon the development of the content and design of the leaflets, information 
booklets, shelf talkers, discount coupons, interactive stand, advertising stands  

30 

2.  Upon the completion of the event announcement activities  50 

3. Upon the completion of the event and when results thereof have been duly covered 
by media     

20 
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Section 3b: Related Services 
 
 

Further to the Schedule of Requirements in the preceding Table, Bidders are requested to 
take note of the following additional requirements, conditions, and related services pertaining to 
the fulfillment of the requirements :  [check the condition that applies to this ITB, delete the entire 
row if condition is not applicable to the goods being procured] 
 

Delivery Term  
[INCOTERMS 2010]  
(Pls. link this to price schedule) 

N/A  

Exact Address of 
Delivery/Installation Location 

list of media space/cities as per technical specification 
 

Mode of Transport Preferred      AIR  LAND 

     SEA  OTHER  

UNDP Preferred Freight 
Forwarder, if any9 

N/A 

 
Distribution of shipping 
documents (if using freight 
forwarder) 

N/A 

 
Delivery Date 

As per Section 3a 

Customs, if needed, clearing 
shall be done by: 

N/A 

Ex factory / Pre-shipment 
inspection 

 

Inspection upon delivery  

Installation Requirements  

Testing Requirements   

Scope of Training on 
Operation and Maintenance 

 

Commissioning  

Technical Support 
Requirements 

 

 
Payment Terms (max. 
advanced payment is 20% of 
total price as per UNDP policy) 
 

☒ 100% within 30 days upon UNDP’s acceptance of the goods 
delivered as specified and receipt of invoice. 

 ☐ Max of 20% upon issuance of PO and the rest within 30 days 
from UNDP’s acceptance of goods as specified and receipt of 
invoice. 
 Others: Progress payments for each milestone of performed 

services within 30 days upon UNDP’s acceptance of the 
services performed as specified and receipt of invoice. 

  Pre-shipment inspection  

                                                 
9A factor of the INCOTerms stipulated in the ITB. The use of a UNDP preferred courier may be considered for 
purposes of ensuring forwarder’s familiarity with procedures and processing of documentary requirements 
applicable to UNDP when clearing with customs authority of the country of destination.  
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Conditions for Release of 
Payment 

 Inspection upon arrival at destination  
 Installation  
 Testing  
 Training on Operation and Maintenance 

☒  Written Acceptance of Services based on full compliance 
with  ITB requirements 
 Others  

After-sale services required  Warranty on Parts and Labor for minimum period of ____ 
 Technical Support  
 Provision of Service Unit when pulled out for maintenance/ 

repair 
 Others  

All documentations, including 
catalogs, instructions and 
operating manuals, shall be in 
this language  

☒English 

☐French 

☐Spanish 

☒Others Ukrainian/Russian 
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Section 4: Bid Submission Form10 

(This should be written in the Letterhead of the Bidder.  Except for 
indicated fields, no changes may be made in this template.) 

[insert: Location, Date] 
 

To: [insert: Name and Address of UNDP focal point] 
 
Dear Sir/Madam: 
 
 We, the undersigned, hereby offer to supply the goods and related services 
required for [insert: title of goods and services required as per ITB UKR/2015/120] in 
accordance with your Invitation to Bid dated April 30th, 2015 We are hereby submitting 
our Bid, which includes the Technical Bid and Price Schedule. 
 

We hereby declare that : 
 
a) All the information and statements made in this Bid are true and we accept that any 

misrepresentation contained in it may lead to our disqualification;  
b) We are currently not on the removed or suspended vendor list of the UN or other such 

lists of other UN agencies, nor are we associated with, any company or individual 
appearing on the 1267/1989 list of the UN Security Council; 

c) We have no outstanding bankruptcy or pending litigation or any legal action that could 
impair our operation as a going concern; and  

d) We do not employ, nor anticipate employing, any person who is or was recently 
employed by the UN or UNDP. 

 
We confirm that we have read, understood and hereby fully accept the Schedule 

of Requirements and Technical Specifications describing the duties and responsibilities 
required of us in this ITB, and the General Terms and Conditions of UNDP’s Standard 
Contract for this ITB. 
 

We agree to abide by this Bid for [insert: period of validity as indicated in Data 
Sheet].  
 
 We undertake, if our Bid is accepted, to initiate the supply of goods and provision 
of related services not later than the date indicated in the Data Sheet. 

 
We fully understand and recognize that UNDP is not bound to accept this Bid, that 

we shall bear all costs associated with its preparation and submission, and that UNDP will 
in no case be responsible or liable for those costs, regardless of the conduct or outcome 
of the evaluation. 

                                                 
10 No deletion or modification may be made in this form.  Any such deletion or modification may 
lead to the rejection of the Bid. 
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 We remain, 
 

Yours sincerely, 
 

Authorized Signature [In full and initials]:    
Name and Title of Signatory:    
Name of Firm:    

            Contact Details :            

 

[please mark this letter with your corporate seal, if available] 
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Section 5: Documents Establishing the Eligibility and 
Qualifications of the Bidder 

Bidder Information Form11 
 

Date: [insert date (as day, month and year) of Bid Submission]  
ITB No.: [insert number of bidding process] 

 
Page ________ of_______ pages 

 

1.  Bidder’s Legal Name  [insert Bidder’s legal name] 

2.  In case of Joint Venture (JV), legal name of each party: [insert legal name of each party in JV] 

3.  Actual or intended Country/ies of Registration/Operation: [insert actual or intended Country of 
Registration] 

4.  Year of Registration in its Location: [insert Bidder’s year of registration] 

5. Countries of Operation 6. No. of staff in each Country 7.Years of Operation in each 
Country 

8.  Legal Address/es in Country/ies of Registration/Operation: [insert Bidder’s legal address in country of 
registration] 

9. Value and Description of Top three (3) Biggest Contract for the past five (5) years 

10.  Latest Credit Rating (Score and Source, if any)  

11.  Brief description of litigation history (disputes, arbitration, claims, etc.), indicating current status and 
outcomes, if already resolved.  

12.  Bidder’s Authorized Representative Information 

     Name: [insert Authorized Representative’s name] 
     Address: [insert Authorized Representative’s Address] 
     Telephone/Fax numbers: [insert Authorized Representative’s telephone/fax numbers] 
     Email Address: [insert Authorized Representative’s email address] 

13.  Are you in the UNPD List 1267.1989 or UN Ineligibility List ?  (Y / N) 

                                                 
11 The Bidder shall fill in this Form in accordance with the instructions.  Apart from providing additional information, no 

alterations to its format shall be permitted and no substitutions shall be accepted. 
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14. Attached are copies of original documents of:   

 All eligibility document requirements listed in the Data Sheet 

 If Joint Venture/Consortium – copy of the Memorandum of Understanding/Agreement or Letter of 
Intent to form a JV/Consortium, or Registration of JV/Consortium, if registered 

 If case of Government corporation or Government-owned/controlled entity, documents establishing 
legal and financial autonomy and compliance with commercial law. 

 
 

Joint Venture Partner Information Form (if Registered)12 
 

Date: [insert date (as day, month and year) of Bid Submission]  
ITB No.: [insert number of bidding process] 

 
Page ________ of_ ______ pages 

 

1. Bidder’s Legal Name: [insert Bidder’s legal name] 

2. JV’s Party legal name: [insert JV’s Party legal name] 

3. JV’s Party Country of Registration: [insert JV’s Party country of registration] 

4.  Year of Registration: [insert Party’s year of registration] 

5. Countries of Operation 6. No. of staff in each Country 7.Years of Operation in each 
Country 

8.  Legal Address/es in Country/ies of Registration/Operation: [insert Party’s legal address in country of 
registration] 

9. Value and Description of Top three (3) Biggest Contract for the past five (5) years 

10.  Latest Credit Rating (if any)  

1. Brief description of litigation history (disputes, arbitration, claims, etc.), indicating current status and 
outcomes, if already resolved.  

13. JV’s Party Authorized Representative Information 

Name: [insert name of JV’s Party authorized representative] 
Address: [insert address of JV’s Party authorized representative] 
Telephone/Fax numbers: [insert telephone/fax numbers of JV’s Party authorized representative] 
Email Address: [insert email address of JV’s Party authorized representative] 

                                                 
12 The Bidder shall fill in this Form in accordance with the instructions. Apart from providing additional information, no 

alterations to its format shall be permitted and no substitutions shall be accepted. 
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14. Attached are copies of original documents of: [check the box(es) of the attached original documents] 

 All eligibility document requirements listed in the Data Sheet 

  Articles of Incorporation or Registration of firm named in 2. 

  In case of government owned entity, documents establishing legal and financial autonomy and compliance 
with commercial law. 

 

 

Section 6: Technical Bid Form13 

 

 

ITB UKR/2015/120 

 

Name of Bidding Organization / Firm:  

Country of Registration:   

Name of Contact Person for this Bid:  

Address:  

Phone / Fax:  

Email:  

 

 
SECTION 1: EXPERTISE OF FIRM/ ORGANISATION 

This section should fully explain the Bidder’s resources in terms of personnel and facilities necessary for the 
performance of this requirement.  
 
1.1 Brief Description of Bidder as an Entity:  Provide a brief description of the organization / firm submitting 
the Bid, its legal mandates/authorized business activities, the year and country of incorporation, and 
approximate annual budget, etc.  Include reference to reputation, or any history of litigation and arbitration 
in which the organisation / firm has been involved that could adversely affect or impact the delivery of goods 
and/or performance of related services, indicating the status/result of such litigation/arbitration. 
 
1.2.  Financial Capacity:  Based on the latest Audited Financial Statement (Income Statement and  Balance 
Sheet) describe the financial capacity (liquidity, stand-by credit lines, etc.) of the bidder to engage into the 
contract.  Include any indication of credit rating, industry rating, etc. 
 
1.3.  Track Record and Experiences:  Provide the following information regarding corporate experience 
within at least the last three (3) years which are related or relevant to those required for this Contract.   
 

Name 
of 

project 

Client Contract 
Value 

Period 
of 

activity 

Types of 
activities 

undertaken 

Status or 
Date 

Completed 

References 
Contact Details 
(Name, Phone, 

Email) 

       

       

       

       

                                                 
13 Technical Bids not submitted in this format may be rejected.  
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SECTION  2 -  SCOPE OF SUPPLY, TECHNICAL SPECIFICATIONS, AND RELATED SERVICES 

This section should demonstrate the Bidder’s responsiveness to the specification by identifying the specific 
components proposed, addressing the requirements, as specified, point by point; providing a detailed 
description of the essential performance characteristics proposed; and demonstrating how the proposed bid 
meets or exceeds the specifications. 
 
2.1. Scope of Supply: Please provide a detailed description of the goods to be supplied, indicating clearly how 
they comply with the technical specifications required by the ITB (see below table); describe how the 
organisation/firm will supply the goods and any related services, keeping in mind the appropriateness to local 
conditions and project environment. 
 

SPECIFICATION FOR THE ACTIVITIES RELATED TO ALL-UKRAINIAN LED PROMOTIONAL CAMPAIGN IN 
"EPICENTRE" DIY RETAIL STORES 
 

Line 
№ 

Type of Activity Number  
 

Description/Technical 
Specification 

Dates of 
Performance 

Compliance 
with 

technical 
specification 
and delivery 

date (Yes/No) 

1. Providing  lighting 
departments sales 
personnel of  
"Epicentre" DIY 
Retail Stores with 
training 

All sales 
personnel of  
lighting 
departments 
of  "Epicentre" 
DIY Retail 
Stores. 

Training Subjects: 
- "How to correctly advise 
customers on choosing right LED 
lamps"; 
- "To master the skills to use the 
software calculator for LED 
lamps’ choice by customers”. 
The materials will be given to 
the bidder. 

1st – 5th weeks 
from the date of  
commencement 
of the Campaign   

 

2. Providing 
promoters with 
training 

While 
advertising the 
event only 68 
promoters will 
be involved: at 
least 2 
promoters in 
each retail 
store. 
During the 
event 204 
promoters: at 
least six 
promoters in 
each retail 
store. 

- "Event Announcement Rules"; 
- "Advantages of LED lamps". 
The materials will be given to 
the bidder; 
- "How to correctly advise 
customers on choosing right LED 
lamps". The materials will be 
given to the bidder; 
- "To master the skills to use the 
software calculator for LED 
lamps’ choice by customers”. 
The materials will be given to 
the bidder. 
- "Instructions on how to hold 
the events". 

1st – 5th weeks 
from the date of  
commencement 
of the Campaign   

 

3. Development of 
content and design 
of leaflets for the 
purposes of 
announcement of 
the event   

One type of 
leaflet. 

Announcement /advertisement 
of the event. 
Format: 21х10 сm, chalk coated 
paper, density 130 g / m2,  
chromaticity 4 + 4, gloss coating 

1st – 2nd  weeks 
from the date of  
commencement 
of the Campaign   

 

4. Development of One type of Size 10x7cm, chalk coated 1st – 2nd  weeks  
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content and design 
of discount 
coupon 
 
 
 
 
 
 
 

coupon. paper, 130 g / m2, chromaticity 
4 + 4, 2 cm perforated 
detachable section. There will 
be a bar code on the back side 
of the coupon (same for all 
coupons) and a coupon number 
(different for all coupons). 
Numbering method – digital 
print or a numbering stamp. 
Example of the coupon (for 
bidders reference) used at the 
previous event is provided  

from the date of  
commencement 
of the Campaign   

5. Development of 
content and design 
of information 
booklets to be 
distributed while 
advertising and 
holding of events  

One type of 
information 
booklet. 

Shall include information on 
benefits and advantages of LED 
bulbs.  
Format - A4, folded in 
accordance with euroformat, 
chalk coated paper, density 130 
gr / m2, chromaticity 4 + 4, gloss 
coating 

1st – 2nd  weeks 
from the date of  
commencement 
of the Campaign   

 

6. Development of 
content and design 
of shelf talkers; 
placement thereof 
upon EE lights 
shelves in Lighting 
Departments of 
DIY retail stores 
while the events 
are advertised and 
held     
 

One type of 
the shelf talker 
Total number: 
204. 
Placement: 6 
shelf talkers 
per each retail 
store. 

Size: 30 * 6 cm (width * height), 
cardboard  
280 gr / m2, two-sided scotch 
tape, chromaticity  
4 + 0, offset gloss varnish, 1+0. 
 

1st – 6th weeks 
from the date of  
commencement 
of the Campaign   

 

7. Interactive stands’ 
branding design 
development  
  

One type of 
design. 

Dimensions of stand: not more 
than 1420*460*300 mm 
(HxWxD),thickness inside the 
stand is not more than 150 mm. 

1st – 2nd weeks 
from the date of  
commencement 
of the Campaign   

 

8. Rental of tablets, 
installation of 
calculator 
software - a 
computer program 
intended for the 
purposes of the 
event. 

68 tablets (2 
tablets per 
each retail 
store). 

Screen size - 10 inches; 
Screen resolution - 1024x600; 
Capacitive touch panel; 
CPU - Allwinner A10; 
Frequency - 1 GHz; 
Pre-installed operating system - 
Android 2.3.4. 
Calculator software shall be 
Installed (dedicated computer 
program to calculate customer’s 
economic benefits when LED 
bulbs is used). Aforesaid 
calculator software will be 
provided to bidder. 
During the event each two 
promoters will be using one 
tablet with calculator software 
installed  (see par. 11. Table 2 of 
Section 3a). 

5st – 9th weeks 
from the date of  
commencement 
of the Campaign   

 

9. Announcement / 
advertisement of 
the event in the 
retail stores    

34 retail stores 
in  23 cities; 
68 promoters 
while 
advertising the 
event (two 

1. Placement of the outdoor  
advertisement boards (see table 
3 and 4 of Section 3a). 
 2. Placement of advertisement 
stands (see the Table 5  of 
Section 3a). 

2 weeks prior to 
the promotional 
event  (7th – 8th  
weeks from the 
date of  
commencement 
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uniformed 
promoters per 
each retail 
store).  

3. Distribution of the leaflets 
(see Paragraphs 10.1 and 10.2 of 
the Table 2 of Section 3a). 
4. Distribution of the 
information booklets (see par. 
10.3 of  the Table 2 of Section 
3a). 
5. Placing of the posters in the 
elevator cages of the residential 
apartment buildings (see the 
Table 6 of Section 3a). 
6. Placement of the video 
commercials on the video 
screen in the retail stores (see 
the Table 7 of Section 3a). 
7. Uniform for promoters (see 
the Table 8 of Section 3a). 
8. Promoters’ locations: retail 
store entrance hall. 

of the 
Campaign) 

9.1  Distribution of  the 
leaflets by the 
costumed 
promoters   while 
the event 
advertising within 
the Epicentre retail 
chain  

Total number 
of  the leaflets   
–  
310 000. 
Total average 
number of the 
leaflets per 
one retail 
shop: 9117; 
however,  the 
number of the 
leaflets per 
store shall be 
subject to 
reconsideratio
n depending 
upon   the 
stores’ floor 
area and 
number of 
visitors / 
customers per 
day.  

3 days a week  (Friday – from 
13:00 through 21:00, Saturday – 
from 11:00 through 19:00, 
Sunday  – from 11:00 through 
19:00 ).  
 

2 weeks prior to 
the promotional 
event  (7th – 8th  
week from the 
date of  
commencement 
of the 
Campaign) 

 

9.2 Posting of the 
leaflets within 
residential areas 
(the apartment 
buildings where 
the elevators are 
not available) 
while the event 
advertising  

196000 leaflets 
in total. 

Announcement of the event. 
Apartment houses with most 
number of the residents where 
the elevators are not available 
shall be covered. 
Specification providing numbers 
of the leaflets depending on the 
city/town/locality is given in the 
Table  9 of Section 3a. 

4 weeks prior to 
the promotional 
event  (5th – 8th  
weeks from the 
date of  
commencement 
of the 
Campaign) 

 

9.3  Distribution of the 
information 
booklets  by the 
costumed 
promoters   while 
the event 
advertising within 
Epicentre retail 
chain 
 

240 000 of the 
information 
booklets in 
total. 
Total average 
number of the 
booklets  per 
one retail 
shop: 7058; 
however,  the 

3 days a week (Friday – from 
13:00 through 21:00,  Saturday  
– from 11:00 through 19:00, 
Sunday  – from 11:00 through 
19:00).  

 

2 weeks prior to  
the event (7th – 
8th  weeks from 
the date of  
commencement 
of the 
Campaign) 

 



54 
 

 number of the 
booklets per 
store shall be 
subject to 
reconsideratio
n depending 
upon   the 
stores’ floor 
area and 
number of 
visitors / 
customers per 
day. 

10. Conducting of 
Events 

One event in 
the each retail 
store. 34 
events in total. 
Altogether the 
204 promoters 
to be involved.  

3 days,  8 hours a day: 
- Friday: from 13:00 to 21:00; 
- Saturday: from 11:00 to 19:00;  
- Sunday: from 11: 00 to 19:00. 
Video commercial shall be run 
on the video screens (see the 
Table 10  of Section 3a). 
Six promoters will operate in the 
each Epicentre retail store 
(number of the promoters for 
each store may be reconsider 
depending upon the floor area 
and number of the visitors / 
customers per day). 
Promoters’ location and 
functional duties: 
-1 Or 2 promoters - at the 
interactive stand in the lighting 
department are to make aware 
the customers of the benefits of 
LED lamps and demonstrate 
calculations that clearly show 
the savings of; distribute 
information booklets (for more 
details, please refer to par. 11.1 
of the Table 2 of Section 3a); 
- 3 or 2 promoter - at the main 
entrance to the retail store are 
to collect the spent  fluorescent 
lamps and hand over the 
information booklets  along with  
the discount coupons for 
purchase of the LED lamps 
(1fluorescent lamp corresponds 
to 1 coupon); 
- 2 promoters (provided with a 
tablet)  - at the main store 
entrance are to make aware the 
customers of the  benefits of the 
LED bulbs visually 
demonstrating such benefits  
using calculator software 
installed on the tablets.  
The advertising board / stand 
shall be placed at the entrance 
to the retail store (at the 
collection point of spent bulbs) 
(for details please refer to the 

 
9th  week from 
the date of  
commencement 
of the Campaign 
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Table 5 of Section 3a).  

10.1 Distribution of  the 
information 
booklets  by the 
costumed 
promoters  in 
course of the 
event within the 
Epicentre retail 
chain 
 
 
 

100 000 
booklets in 
total 
Total average 
number of the 
booklets  per 
one retail 
shop: 2941; 
however,  the 
number of the 
booklets per 
store shall be 
subject to 
reconsideratio
n depending 
upon   the 
stores’ floor 
area and 
number of 
visitors / 
customers per 
day 

- 9th  week from 
the date of  
commencement 
of the Campaign 

 

11. Dissemination of  
the results 
obtained   

One article in 
four printed 
newspapers. 

Coverage on national scale/size 
of the article: 
- Argumenty i Fackty (The 
Arguments and Facts)  –1/4 of a 
full page; 
- Segodnya (Today) – 1/4 of a 
full page; 
- Korrespondent (The 
Correspondent) – 1/2 of a full 
page; 
 - Po-ukrainsky (In the Ukrainian 
Way) - 1/4 of a full page. 

10th - 11th  
weeks from the 
date of  
commencement 
of the Campaign 

 

4 web portals.  Main Page. 
Argumenty i Fackty (The 
Arguments and Facts): 
http://www.aif.ua/gazeta; 
Segodnya 
(Today):  http://www.segodnya.
ua/; 
Korrespondent (The 
Correspondent):  http://korresp
ondent.net/; 
Po-ukrainsky (In the Ukrainian 
Way): http://gazeta.ua/ru/. 
 

10th - 11th  
weeks from the 
date of  
commencement 
of the Campaign 

 

 

SPECIFICATION FOR THE DESIGN AND PLACEMENT OF THE OUTDOOR ADVERTISEMENT BOARDS 
 

Line 
№ 

Type of Activity Quantity Description/Technical 
specification 

Dates of 
Performance 

Compliance 
with 

technical 
specification 
and delivery 

date 
(Yes/No) 

1. Development of 
design and 

One type of board. Announcement of the event. 1st – 2nd  
weeks from 

 

http://www.aif.ua/gazeta
http://www.segodnya.ua/
http://www.segodnya.ua/
http://korrespondent.net/
http://korrespondent.net/
http://gazeta.ua/ru/
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content of the 
outdoor 
advertisement 
boards for the 
purposes of 
announcement 
of the event    

the date of  
commenceme
nt of the 
Campaign 

2.  Placement of 
boards   

278 boards in total.  
Number of boards 
to be placed in a 
particular city / 
town / locality is 
specified in the 
Table 4.   

The Boards shall be placed in 
such a manner as to provide 
maximum coverage of the 
target audience. The list of the 
streets to be covered in each 
city / town / locality is 
provided in the Table 4 of 
Section 3a. 

6th - 9th  
weeks from 
the date of  
commenceme
nt of the 
Campaign 

 

 

SPECIFICATION FOR MANUFACTURE, BRANDING AND PLACEMENT OF ADVERTISING STANDS  
 
Lin
e 
№ 

Types of Activities Quantity  Description / 
Technical 
specification 

Dates for 
Performance 

Compliance with 
technical 
specification and 
delivery date 
(Yes/No) 

1. Development of 
content and design of 
layout for advertising 
stand branding for the 
purposes of 
announcement and 
conducting of the 
event. 

1 type of layout. Announcement and 
conducting of the 
event. 
Layout size: width 95 
cm, height 160 cm. 

1st  - 2nd   weeks 
from the date of  
commencement 
of the Campaign 

 

2. Manufacture of the 
advertising stands and 
branding thereof   

34 advertising 
stands. 

Advertising stand: 
-dimensions when 
unfolded: width 104 
cm, depth 55 cm, 
height 150cm; 
dimensions when 
folded: 
150x55x10cm; 
-description of the 
advertising stand: 
side triangle-shaped  
mounts - steel; 
frame - chrome 
aluminium pipes; 
canvas material - 
vinyl. 
 
 

3th - 4th  weeks 
from the date of  
commencement 
of the Campaign 

 

3.  Delivery of the 
advertising stands to 
the retail stores    

34 advertising 
stands  to 34 retail 
stores in 23 cities. 

- Along with the 
announcement 
of the event 

 

4.  Placement of the 
advertising stands 
during the 
announcement of the 
event in the Epicentre 
retail stores 

1 advertising stand 
per store.   
 

Advertising stands 
are to be placed in 
the main entrance 
lobby (at promoter’s 
work station).   

2 weeks prior to 
the event (7th - 
8th  weeks from 
the date of  
commencement 
of the 
Campaign) 

 

5. Placement of the 1 advertising stand Advertising stands 3 days while the  
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advertising stands 
while the event is 
conducted in the 
Epicentre retail stores 

per store.   
 

are to be placed near 
the spent florescent 
bulbs collection 
points. 

event is held  
(9th  weeks from 
the date of  
commencement 
of the 
Campaign) 

 

SPECIFICATION FOR THE POSTERS’ DEVELOPMENT AND PLACEMENT THEREOF IN THE ELEVATOR 
CABINS IN THE APARTMENT BUILDINGS  
 

Line 
№ 

Type of Activities Quantity Description / 
Technical 

specification 

Dates of 
Performance 

 Compliance with 
technical 

specification and 
delivery date 

(Yes/No) 

1. Content and 
design 
development for 
the posters to be 
placed in the 
elevator cabins in 
the apartment 
buildings for the 
purposes of the 
event 
announcement   

1 type of poster.  Event announcement. 
Poster: А4 format, 
paper density  - 150 g 
/ m2, 4 + 0, chalk 
coated paper, glossy. 
 

1st – 2nd  weeks 
from the date of  
commencement 
of the Campaign 

 

2.  Placement of the 
posters  in the 
Elevator cabins in 
the apartment 
buildings for the 
purposes of the 
event 
announcement   

Total number of 
posters – 19 550.  
Number of the 
posters per city / 
town / locality: 
Brovary - 250. 
Vinnytsa - 200. 
Dnipropetrovsk - 
4000. 
Zaporizhya - 400. 
Ivano-Frankivsk-450. 
Kirovograd-300. 
Kyiv-4000. 
Krivoy Rog-300. 
Lutsk-200. 
Lviv - 400. 
Mykolaiv-700. 
Odessa-2000. 
Poltava - 300. 
Rivne - 200. 
Khmelnitsky-200. 
Cherkasy -200. 
Sumi-200. 
Chernivtsi-200. 
Chernigiv - 350. 
Kherson 300. 
Ternopil-200. 
Uzhgorod 200. 
Kharkiv-4000. 

Placement of the 
posters:  
most densely 
populated apartment 
buildings with the 
elevators shall be 
covered.   
 

6th - 9th  weeks 
from the date of  
commencement 
of the Campaign 

 

 

SPECIFICATION FOR PLACEMENT OF THE 20-SECOND VIDEO COMMERCIAL ON THE VIDEO SCREENS 
IN THE EPICENTRE RETAIL STORES WHILE ANNOUNCING THE EVENT WITHIN 28 DAYS (4 WEEKS 
PRIOR TO THE EVENT) 
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Lin
e 

№ 

City / town / 
locality 

Retail Store Address  
Retail Store 

Working 
Hours  

Number of 
Runs for 4 

Weeks 
(4 runs per 

hour) 

Number 
of Runs 

for a Day 
 

Total 
Number 

Of 
Seconds 
For 28 
Days   

Complian
ce with 

technical 
specificati

on and 
delivery 

date 
(Yes/No) 

1 Kyiv-1 11Bratislavska st. 14 1568 56 31360  

2 Kyiv-2 1B Circle Road st.  14 1568 56 31360  

3 Kyiv-3 40 Grigorenko ave. 14 1568 56 31360  

4 Kyiv-4 4 Viscosna st. 13 1456 52 29120  

5 Kyiv-5 6 Cryshtaleva st. 14 1568 56 31360  

6 Kyiv-6 6-B Berkovetska st. 13 1456 52 29120  

7 Kyiv-7 20-D Polarna st. 14 1568 56 31360  

8 Kharkiv 1 352Gagarina ave. 13 1456 52 29120  

9 Harikov 2 7 Architects st. 13 1456 52 29120  

10 
Kharkiv-3 9-A Heroes of Labour 

street  13 1456 52 29120 
 

11 Lviv -1 302 Horodotska st. 13 1456 52 29120  

12 Lviv-2 188 B. Khmelnitsky st. 13 1456 52 29120  

13 Odessa-1 1 Ovidopolske Highway  13 1456 52 29120  

14 Odessa-2 99 Marshal Zhukov ave.  13 1456 52 29120  

15 
Dnipropetrovs
k 1 

25 Babenko st. 
13 1456 52 29120 

 

16 
Dnipropetrovs
k 2 

62 K Zaporizhske 
highway  13 1456 52 29120 

 

17 Kherson 17 Berislavske Highway  13 1456 52 29120  

18 Zaporizhzhia 1-B Zaporozhska st. 14 1568 56 31360  

19 Mykolayiv 234-B October ave.  13 1456 52 29120  

20 
Vinnitsa 1 km Khmelnytsky 

Highway 12 1344 48 26880 
 

21 Brovary 253 Kievska st. 14 1568 56 31360  

22 Krivoy Rog 33Bykov st. 13 1456 52 29120  

23 Khmelnytsky 11/4 Zarichanska st. 13 1456 52 29120  

24 Chernovtsy 10-A Hotinskaya st. 13 1456 52 29120  

25 
Ivano-
Frankivsk 

17 V. Ivasyuka st. 
13 1456 52 29120 

 

26 Rivne 17 Makarova st. 13 1456 52 29120  

27 
Cherkasy 29, 30th Victory 

anniversary st. 13 1456 52 29120 
 

28 Kirovograd 8 Astronaut  Popov st. 13 1456 52 29120  

29 Poltava 41 Kyivske highway  13 1456 52 29120  

30 Sumy 1/3 Cherepina st. 13 1456 52 29120  

31 Chernihiv 57 Shevchenko st.  13 1456 52 29120  

32 
Lutsk 37 Circle Road, town of 

Lypyny  13 1456 52 29120 
 

33 Ternopil 7 Woodland st. 13 1456 52 29120  

34 Uzhgorod 7/1 Babiak st. 13 1456 52 29120  
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    Total number   50 176 1 792 1 003 520  

 

PROMOTERS UNIFORM SPECIFICATION 
 

Line 
№ 

Type of 
Activities 

Quantity Description / Technical 
specification 

Dates of 
Performance 

Compliance with 
technical 

specification and 
delivery date 

(Yes/No) 

1. Purchase of 
promoters’ 
uniform 

204 uniform vests 
 
204 uniform caps 
 
 

 Vest materials: shell - 
polyester, filling - down, zip 
fastener in front. Colour - 
green. 
Size M or L. 
 
Cap: consists of five panels; 
front panel with folds; 
covered button on top; 
covered plastic cap-peak 
with stitched lines; velcro 
size adjuster; two metal 
eyelets. Colour - green. Size 
M or L. 

1st  - 2nd   weeks 
from the date of  
commencement 
of the Campaign 

 

2. Uniform 
branding 

Logo: 
 
Slogan 
 
 

Thermal-transfer printing 
of the logo and slogan on 
cap and vest, 4+0. 
 
Cap: 
- logo: size - 6,4 × 6,0 cm 
(width × height)  
- slogan: size - 9,5 × 3,5 cm 
(width × height); 
- placement of the logo and 
slogan: in the middle of the 
front panel, over the cap-
peak;  
 
Vest: 
- logo: size  - 4,0 × 3,75 cm 
(width × height); 
-slogan: size - 7,0 × 3,0 cm 
(width × height)  
 - placement of the logo and 
slogan: upper left side of 
the chest. 
 
Colours:  
logo - green and yellow;  
slogan - yellow and white. 
 
 
 

3th - 4th  weeks 
from the date of  
commencement 
of the Campaign 

 

3 Delivery of 
the uniform 

6 two piece uniform 
outfits shall be 
delivered to 34 
retail stores in 23 
cities 

- Prior to the 
announcement of 
the event  

 

 
NUMBER OF THE LEAFLETS (BY CITY / TOWN / LOCALITY) TO BE PUT INTO THE MAIL BOXES IN THE 
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HOUSES WHERE THE ELEVATORS ARE UNAVAILABLE WHILE ANNOUNCING THE EVENT   

City / town / locality  
Number of leaflets  

Compliance with technical 
specification and delivery date 

(Yes/No) 

Vinnitsa 2000  

Lutsk 2000  

Uzhgorod 2000  

Poltava 3000  

Rivne 2000  

Khmelnytskyi 2000  

Cherkasy 2000  

Sumy 2000  

Chernovtsy 2000  

Chernihiv 3500  

Kherson 3000  

Ternopil 2000  

Ivano-Frankivsk 5000  

Kirovograd 3000  

Zaporizhzhia 4000  

Kyiv 40000  

Krivoy Rog 3000  

Lviv 4000  

Mykoliyiv 7000  

Odessa 20000  

Kharkiv 40000  

Dnipropetrovsk 40000  

Brovary 2500  

Total  196000  

 
SPECIFICATION FOR PLACEMENT OF THE 20-SECOND VIDEO COMMERCIAL ON THE VIDEO SCREENS 
IN THE EPICENTRE DIY RETAIL STORES WITHIN 3 DAYS COMMENCING ON 9TH WEEK FROM THE DATE 
OF COMMENCEMENT OF THE CAMPAIGN 
 

Lin
e 

№ 

City / town / 
locality 

Retail Store 
Address  

Retail 
Store 

Working 
Hours  

Number 
of Runs 

for 4 
Weeks 
(4 runs 

per hour) 

Number 
of Runs 

for a Day 
 

Total 
Number 

Of 
Seconds 

for Three 
Days   

Compliance 
with 

technical 
specification 
and delivery 

date (Yes/No) 

1 Kyiv-1 11Bratislavska st. 14 168 56 3360  

2 Kyiv-2 1B Circle Road st.  14 168 56 3360  

3 Kyiv-3 40 Grigorenko ave. 14 168 56 3360  

4 Kyiv-4 4 Viscosna st. 13 156 52 3120  

5 Kyiv-5 6 Cryshtaleva st. 14 168 56 3360  

6 Kyiv-6 6-B Berkovetska st. 13 156 52 3120  



61 
 

7 Kyiv-7 20-D Polarna st. 14 168 56 3360  

8 Kharkiv 1 352Gagarina ave. 13 156 52 3120  

9 Harikov 2 7 Architects st. 13 156 52 3120  

10 
Kharkiv-3 9-A Heroes of 

Labour street  13 156 52 3120 
 

11 Lviv -1 302 Horodotska st. 13 156 52 3120  

12 
Lviv-2 188 B. Khmelnitsky 

st. 13 156 52 3120 
 

13 
Odessa-1 1 Ovidopolske 

Highway  13 156 52 3120 
 

14 
Odessa-2 99 Marshal Zhukov 

ave.  13 156 52 3120 
 

15 
Dnipropetrovsk 
1 

25 Babenko st. 
13 156 52 3120 

 

16 
Dnipropetrovsk 
2 

62 K Zaporizhske 
highway  13 156 52 3120 

 

17 
Kherson 17 Berislavske 

Highway  
13 

156 52 3120 
 

18 Zaporizhzhia 1-B Zaporozhska st. 14 168 56 3360  

19 Mykolayiv 234-B October ave.  13 156 52 3120  

20 
Vinnitsa 1 km Khmelnytsky 

Highway 12 144 48 2880 
 

21 Brovary 253 Kievska st. 14 168 56 3360  

22 Krivoy Rog 33Bykov st. 13 156 52 3120  

23 Khmelnytsky 11/4 Zarichanska st. 13 156 52 3120  

24 Chernovtsy 10-A Hotinskaya st. 13 156 52 3120  

25 Ivano-Frankivsk 17 V. Ivasyuka st. 13 156 52 3120  

26 Rivne 17 Makarova st. 13 156 52 3120  

27 
Cherkasy 29, 30th Victory 

anniversary st. 13 156 52 3120 
 

28 
Kirovograd 8 Astronaut  Popov 

st. 13 156 52 3120 
 

29 Poltava 41 Kyivske highway  13 156 52 3120  

30 Sumy 1/3 Cherepina st. 13 156 52 3120  

31 Chernihiv 57 Shevchenko st.  13 156 52 3120  

32 
Lutsk 37 Circle Road, 

town of Lypyny  13 156 52 3120 
 

33 Ternopil 7 Woodland st. 13 156 52 3120  

34 Uzhgorod 7/1 Babiak st. 13 156 52 3120  

    Total    5 376 1 792 107 520  

 
A supporting document with full details may be annexed to this section 
 

2.2. Technical Quality Assurance Mechanisms: The bid shall also include details of the Bidder’s internal 
technical and quality assurance review mechanisms, all the appropriate quality certificates, export licenses 
and other documents attesting to the superiority of the quality of the goods and technologies to be supplied.   
 
2.3. Reporting and Monitoring: Please provide a brief description of the mechanisms proposed for this project 
for reporting to the UNDP and partners, including a reporting schedule.  
 
2.4. Subcontracting: Explain whether any work would be subcontracted, to whom, how much percentage of 
the work, the rationale for such, and the roles of the proposed sub-contractors.  Special attention should be 
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given to providing a clear picture of the role of each entity and how everyone will function as a team.  
 
2.5. Risks / Mitigation Measures: Please describe the potential risks for the implementation of this project 
that may impact achievement and timely completion of expected results as well as their quality.  Describe 
measures that will be put in place to mitigate these risks. 
 
2.6 Implementation Timelines:  The Bidder shall submit a Gantt Chart or Project Schedule indicating the 
detailed sequence of activities that will be undertaken and their corresponding timing.    
 
2.7. Partnerships (Optional): Explain any partnerships with local, international or other organizations that are 
planned for the implementation of the project.  Special attention should be given to providing a clear picture 
of the role of each entity and how everyone will function as a team.  Letters of commitment from partners 
and an indication of whether some or all have successfully worked together on other previous projects is 
encouraged.  
 
2.8. Anti-Corruption Strategy (Optional): Define the anti-corruption strategy that will be applied in this 
project to prevent the misuse of funds.  Describe the financial controls that will be put in place. 
 
2.9 Statement of Full Disclosure:  This is intended to disclose any potential conflict in accordance with the 
definition of “conflict” under Section 4 of this document, if any. 
 
2.10  Other: Any other comments or information regarding the bid and its implementation.   



63 
 

SECTION 3: PERSONNEL 

 
3.1  Management Structure: Describe the overall management approach toward planning and 
implementing the contract.  Include an organization chart for the management of the contract, if 
awarded. 
 
3.2  Staff Time Allocation:  Provide a spreadsheet will be included to show the activities of each 
personnel involved in the implementation of the contract.  Where the expertise of the personnel is 
critical to the success of the contract, UNDP will not allow substitution of personnel whose qualifications 
had been reviewed and accepted during the bid evaluation.  (If substitution of such a personnel is 
unavoidable, substitution or replacement will be subject to the approval of UNDP. No increase in costs 
will be considered as a result of any substitution). 
 
3.3  Qualifications of Key Personnel.  Provide the CVs for key personnel (Client Manager) that will be 
provided to support the implementation of this project. CVs should demonstrate qualifications in area of 
expertise relevant to the Contract.  Please use the format below: 
 

Name:  

Role in Contract Implementation:  

Nationality:   

Contact information:  

Countries of Relevant Work Experience:  

Language Skills:   

Education and other Qualifications:  

Summary of Experience:     Highlight experience in the region and on similar projects.  

Relevant Experience (From most recent): 

Period:  From – To Name of activity/ Project/ funding 
organisation, if applicable: 

Job Title and Activities 
undertaken/Description of 
actual role performed:  

e.g. June 2010-January 2011   

Etc.   

Etc.    

References (minimum of 3): 
 

Name 
Designation 
Organization 
Contact Information – Address; Phone; Email; etc. 

Declaration: 
 
I confirm my intention to serve in the stated position and present availability to serve for the term of the 
proposed contract.  I also understand that any wilful misstatement described above may lead to my 
disqualification, before or during my engagement. 
 
_________________________________________________                                  
__________________________ 
Signature of the Nominated Team Leader/Member                                                Date Signed 
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Section 7: Price Schedule Form14 

 
The Bidder is required to prepare the Price Schedule as indicated in the Instruction to 
Bidders. 
 
The Price Schedule must provide a detailed cost breakdown of all goods and related 
services to be provided, from unit price to lot prices. Separate figures must be provided 
for each functional grouping or category, if any. 
 
Any estimates for cost-reimbursable items, such as travel of experts and out-of-pocket 
expenses, should be listed separately. 
 
The format shown on the following pages is suggested for use as a guide in preparing the 
Price Schedule. The format includes specific expenditures, which may or may not be 
required or applicable but are indicated to serve as examples. 
 
Cost Breakdown by Cost Component:  

 
The Bidders are requested to provide the cost breakdown for the above given prices for 
each deliverable based on the following format. UNDP shall use the cost breakdown for 
the price reasonability assessment purposes as well as the calculation of price in the event 
that both parties have agreed for additional set of goods and/or related services.  
 
1. ACTIVITIES RELATED TO ALL-UKRAINIAN LED PROMOTIONAL CAMPAIGN IN "EPICENTRE" DIY 
RETAIL STORES 

Line 
№ 

Type of 
Activity 

Number  
 

Description/Technical Specification Price, 
excl. VAT 

VAT Price, 
incl. VAT 

1. Providing  
lighting 
departments 
sales 
personnel of  
"Epicentre" 
DIY Retail 
Stores with 
training 

All sales 
personnel of  
lighting 
departments of  
"Epicentre" DIY 
Retail Stores. 

Training Subjects: 
- "How to correctly advise customers on 
choosing right LED lamps"; 
- "To master the skills to use the software 
calculator for LED lamps’ choice by 
customers”. 
The materials will be given to the bidder. 

   

2. Providing 
promoters 
with training 

While 
advertising the 
event only 68 
promoters will 
be involved: at 
least 2 
promoters in 
each retail 
store. 
During the 
event 204 

- "Event Announcement Rules"; 
- "Advantages of LED lamps". The 
materials will be given to the bidder; 
- "How to correctly advise customers on 
choosing right LED lamps". The materials 
will be given to the bidder; 
- "To master the skills to use the software 
calculator for LED lamps’ choice by 
customers”. The materials will be given to 
the bidder. 
- "Instructions on how to hold the 

   

                                                 
14 No deletion or modification may be made in this form.  Any such deletion or modification may lead to the 
rejection of the Bid. 
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promoters: at 
least six 
promoters in 
each retail 
store. 

events". 

3. Development 
of content and 
design of 
leaflets for the 
purposes of 
announcemen
t of the event   

One type of 
leaflet. 

Announcement /advertisement of the 
event. 
Format: 21х10 сm, chalk coated paper, 
density 130 g / m2,  chromaticity 4 + 4, 
gloss coating 

   

4. Development 
of content and 
design of 
discount 
coupon 
 
 
 
 
 
 
 

One type of 
coupon. 

Size 10x7cm, chalk coated paper, 130 g / 
m2, chromaticity 4 + 4, 2 cm perforated 
detachable section. There will be a bar 
code on the back side of the coupon 
(same for all coupons) and a coupon 
number (different for all coupons). 
Numbering method – digital print or a 
numbering stamp. 
Example of the coupon (for bidders 
reference) used at the previous event is 
provided below: 

 
 

 

   

5. Development 
of content and 
design of 
information 
booklets to be 
distributed 
while 
advertising 
and holding of 
events  

One type of 
information 
booklet. 

Shall include information on benefits and 
advantages of LED bulbs.  
Format - A4, folded in accordance with 
euroformat, chalk coated paper, density 
130 gr / m2, chromaticity 4 + 4, gloss 
coating 

   

6. Development 
of content and 
design of shelf 
talkers; 
placement 
thereof upon 
EE lights 
shelves in 
Lighting 
Departments 
of DIY retail 
stores while 

One type of 
the shelf talker 
Total number: 
204. 
Placement: 6 
shelf talkers 
per each retail 
store. 

Size: 30 * 6 cm (width * height), 
cardboard  
280 gr / m2, two-sided scotch tape, 
chromaticity  
4 + 0, offset gloss varnish, 1+0. 
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the events are 
advertised and 
held     
 

7. Interactive 
stands’ 
branding 
design 
development  
  

One type of 
design. 

Dimensions of stand: not more than 
1420*460*300 mm (HxWxD),thickness 
inside the stand is not more than 150 
mm. 

   

8. Rental of 
tablets, 
installation of 
calculator 
software - a 
computer 
program 
intended for 
the purposes 
of the event. 

68 tablets (2 
tablets per 
each retail 
store). 

Screen size - 10 inches; 
Screen resolution - 1024x600; 
Capacitive touch panel; 
CPU - Allwinner A10; 
Frequency - 1 GHz; 
Pre-installed operating system - Android 
2.3.4. 
Calculator software shall be Installed 
(dedicated computer program to 
calculate customer’s economic benefits 
when LED bulbs is used). Aforesaid 
calculator software will be provided to 
bidder. 
During the event each two promoters will 
be using one tablet with calculator 
software installed  (see par. 14. Table 2 of 
Section 3a). 

   

9.  Distribution of  
the leaflets by 
the costumed 
promoters   
while the 
event 
advertising 
within the 
Epicentre 
retail chain  

Total number 
of  the leaflets   
–  
310 000. 
Total average 
number of the 
leaflets per 
one retail 
shop: 9117; 
however,  the 
number of the 
leaflets per 
store shall be 
subject to 
reconsideratio
n depending 
upon   the 
stores’ floor 
area and 
number of 
visitors / 
customers per 
day.  

3 days a week  (Friday – from 13:00 
through 21:00, Saturday – from 11:00 
through 19:00, Sunday  – from 11:00 
through 19:00 ).  
 

   

10. Posting of the 
leaflets within 
residential 
areas (the 
apartment 
buildings 
where the 
elevators are 
not available) 
while the 
event 

196000 leaflets 
in total. 

Announcement of the event. 
Apartment houses with most number of 
the residents where the elevators are not 
available shall be covered. 
Specification providing numbers of the 
leaflets depending on the 
city/town/locality is given in the Table   9. 
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advertising  

11.  Distribution of 
the 
information 
booklets  by 
the costumed 
promoters   
while the 
event 
advertising 
within 
Epicentre 
retail chain 
 
 

240 000 of the 
information 
booklets in 
total. 
Total average 
number of the 
booklets  per 
one retail 
shop: 7058; 
however,  the 
number of the 
booklets per 
store shall be 
subject to 
reconsideratio
n depending 
upon   the 
stores’ floor 
area and 
number of 
visitors / 
customers per 
day. 

3 days a week (Friday – from 13:00 
through 21:00,  Saturday  – from 11:00 
through 19:00, Sunday  – from 11:00 
through 19:00).  

 

   

12. Conducting of 
Events 

One event in 
the each retail 
store. 34 
events in total. 
Altogether the 
204 promoters 
to be involved.  

3 days,  8 hours a day: 
- Friday: from 13:00 to 21:00; 
- Saturday: from 11:00 to 19:00;  
- Sunday: from 11: 00 to 19:00. 
Video commercial shall be run on the 
video screens (see the Table 10 of Section 
3a). 
Six promoters will operate in the each 
Epicentre retail store (number of the 
promoters for each store may be 
reconsider depending upon the floor area 
and number of the visitors / customers 
per day). 
Promoters’ location and functional duties: 
-1 or 2 promoters - at the interactive 
stand in the lighting department are to 
make aware the customers of the 
benefits of LED lamps and demonstrate 
calculations that clearly show the savings 
of; distribute information booklets (for 
more details, please refer to par. 15 of 
the Table 2 of Section 3a) (100 000 
booklets in total 
Total average number of the booklets  per 
one retail shop: 2941; however,  the 
number of the booklets per store shall be 
subject to reconsideration depending 
upon   the stores’ floor area and number 
of visitors / customers per day); 
- 3 or 2 promoter - at the main entrance 
to the retail store are to collect the spent  
fluorescent lamps and hand over the 
information booklets  along with  the 
discount coupons for purchase of the LED 
lamps (1 fluorescent lamp corresponds to 
1 coupon); 
- 2 promoters (provided with a tablet)  - 
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at the main store entrance are to make 
aware the customers of the  benefits of 
the LED bulbs visually demonstrating such 
benefits  using calculator software 
installed on the tablets.  
The advertising board / stand shall be 
placed at the entrance to the retail store 
(at the collection point of spent bulbs) 
(for details please refer to the Table 5 of 
Section 3a).  

13. Supervisors 
work 

34 (1 per retail 
store) 

Coordination and control of promoters’ 
activity from the date of event 
announcement until it’s completion 

   

14. Dissemination 
of  the results 
obtained   

One article in 
four printed 
newspapers. 

Coverage on national scale/size of the 
article: 
- Argumenty i Fackty (The Arguments and 
Facts)  –1/4 of a full page; 
- Segodnya (Today) – 1/4 of a full page; 
- Korrespondent (The Correspondent) – 
1/2 of a full page; 
 - Po-ukrainsky (In the Ukrainian Way) - 
1/4 of a full page. 

   

4 web portals.  Main Page. 
Argumenty i Fackty (The Arguments and 
Facts): http://www.aif.ua/gazeta; 
Segodnya 
(Today):  http://www.segodnya.ua/; 
Korrespondent (The 
Correspondent):  http://korrespondent.n
et/; 
Po-ukrainsky (In the Ukrainian 
Way): http://gazeta.ua/ru/. 

   

TOTAL:    

 
2. DESIGN AND PLACEMENT OF THE OUTDOOR ADVERTISEMENT BOARDS 

Line 
№ 

Type of Activity Quantity Description/Technical 
specification 

Price, 
excl. VAT 

VAT Price, 
incl. VAT 

1. Development of design 
and content of the 
outdoor advertisement 
boards for the purposes 
of announcement of 
the event    

One type of 
board. 

Announcement of the 
event. 

   

2.  Placement of boards   278 boards in 
total.  
Number of boards 
to be placed in a 
particular city / 
town / locality is 
specified in the 
Table 5 of Section 
3a.   

The Boards shall be placed 
in such a manner as to 
provide maximum coverage 
of the target audience. The 
list of the streets to be 
covered in each city / town 
/ locality is provided in the 
Table 5 of Section 3a. 

   

TOTAL:    

 
3.  MANUFACTURE, BRANDING AND PLACEMENT OF ADVERTISING STANDS 
 

Line 
№ 

Types of Activities Quantity  Description / 
Technical 
specification 

Price, excl. 
VAT 

VAT Price, 
incl. VAT 

http://www.aif.ua/gazeta
http://www.segodnya.ua/
http://korrespondent.net/
http://korrespondent.net/
http://gazeta.ua/ru/
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1. Development of content and 
design of layout for 
advertising stand branding for 
the purposes of 
announcement and 
conducting of the event. 

1 type of 
layout. 

Announcement and 
conducting of the 
event. 
Layout size: width 95 
cm, height 160 cm. 

   

2. Manufacture of the 
advertising stands and 
branding thereof   

 

34 
advertising 
stands. 

Advertising stand: 
-dimensions when 
unfolded: width 104 
cm, depth 55 cm, 
height 150cm; 
dimensions when 
folded: 150x55x10cm; 
-description of the 
advertising stand: side 
triangle-shaped  
mounts - steel; 
frame - chrome 
aluminium pipes; 
canvas material - 
vinyl. 
 
 

   

3.  Delivery of the advertising 
stands to the retail stores    

34 
advertising 
stands  to 34 
retail stores 
in 23 cities. 

-    

4.  Placement of the advertising 
stands during the 
announcement of the event in 
the Epicentre retail stores 

1 advertising 
stand per 
store.   
 

Advertising stands are 
to be placed in the 
main entrance lobby 
(at promoter’s work 
station).   

   

5. Placement of the advertising 
stands while the event is 
conducted in the Epicentre 
retail stores 

1 advertising 
stand per 
store.   
 

Advertising stands are 
to be placed near the 
spent florescent bulbs 
collection points. 

   

TOTAL:    

 
4. POSTERS’ DEVELOPMENT AND PLACEMENT THEREOF IN THE ELEVATOR CABINS IN THE 
APARTMENT BUILDINGS  

Line 
№ 

Type of Activities Quantity Description/Technical 
specification 

Price, 
excl. 
VAT 

VAT Price, 
incl. VAT 

1. Content and design 
development for the 
posters to be placed in 
the elevator cabins in the 
apartment buildings for 
the purposes of the event 
announcement   

1 type of poster.  Event announcement. 
Poster: А4 format, paper 
density  - 150 g / m2, 4 + 
0, chalk coated paper, 
glossy. 
 

   

2.  Placement of the posters  
in the Elevator cabins in 
the apartment buildings 
for the purposes of the 
event announcement   

Total number of 
posters – 19 550.  
Number of the 
posters per city / 
town / locality: 
Brovary - 250. 
Vinnytsa - 200. 
Dnipropetrovsk - 
4000. 

Placement of the posters:  
most densely populated 
apartment buildings with 
the elevators shall be 
covered.   
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Zaporizhya - 400. 
Ivano-Frankivsk-450. 
Kirovograd-300. 
Kyiv-4000. 
Krivoy Rog-300. 
Lutsk-200. 
Lviv - 400. 
Mykolaiv-700. 
Odessa-2000. 
Poltava - 300. 
Rivne - 200. 
Khmelnitsky-200. 
Cherkasy -200. 
Sumi-200. 
Chernivtsi-200. 
Chernigiv - 350. 
Kherson 300. 
Ternopil-200. 
Uzhgorod 200. 
Kharkiv-4000. 

TOTAL:    

 
5. PLACEMENT OF THE 20-SECOND VIDEO COMMERCIAL ON THE VIDEO SCREENS IN THE 
EPICENTRE RETAIL STORES WHILE ANNOUNCING THE EVENT WITHIN 28 DAYS (4 WEEKS PRIOR TO 
THE EVENT) 

Line 
№ 

City / 
town / 
locality 

Retail Store 
Address  

Retail 
Store 

Working 
Hours  

Number of 
Runs for 4 

Weeks 
(4 runs per 

hour) 

Number 
of Runs 

for a Day 
 

Total 
Number Of 

Seconds 
For 28 
Days   

Price, 
excl. 
VAT 

VAT Price, 
incl. 
VAT 

1 Kyiv-1 11Bratislavska st. 14 1568 56 31360    

2 Kyiv-2 1B Circle Road st.  14 1568 56 31360    

3 
Kyiv-3 40 Grigorenko 

ave. 14 1568 56 31360 
   

4 Kyiv-4 4 Viscosna st. 13 1456 52 29120    

5 Kyiv-5 6 Cryshtaleva st. 14 1568 56 31360    

6 
Kyiv-6 6-B Berkovetska 

st. 13 1456 52 29120 
   

7 Kyiv-7 20-D Polarna st. 14 1568 56 31360    

8 Kharkiv 1 352Gagarina ave. 13 1456 52 29120    

9 Harikov 2 7 Architects st. 13 1456 52 29120    

10 
Kharkiv-3 9-A Heroes of 

Labour street  13 1456 52 29120 
   

11 
Lviv -1 302 Horodotska 

st. 13 1456 52 29120 
   

12 
Lviv-2 188 B. 

Khmelnitsky st. 13 1456 52 29120 
   

13 
Odessa-1 1 Ovidopolske 

Highway  13 1456 52 29120 
   

14 
Odessa-2 99 Marshal 

Zhukov ave.  13 1456 52 29120 
   

15 
Dnipropet
rovsk 1 

25 Babenko st. 
13 1456 52 29120 

   

16 
Dnipropet
rovsk 2 

62 K Zaporizhske 
highway  13 1456 52 29120 

   

17 
Kherson 17 Berislavske 

Highway  
13 

1456 52 29120 
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18 
Zaporizhz
hia 

1-B Zaporozhska 
st. 14 1568 56 31360 

   

19 
Mykolayiv 234-B October 

ave.  13 1456 52 29120 
   

20 

Vinnitsa 1 km 
Khmelnytsky 
Highway 12 1344 48 26880 

   

21 Brovary 253 Kievska st. 14 1568 56 31360    

22 Krivoy Rog 33Bykov st. 13 1456 52 29120    

23 
Khmelnyts
ky 

11/4 Zarichanska 
st. 13 1456 52 29120 

   

24 
Chernovts
y 

10-A Hotinskaya 
st. 13 1456 52 29120 

   

25 
Ivano-
Frankivsk 

17 V. Ivasyuka st. 
13 1456 52 29120 

   

26 Rivne 17 Makarova st. 13 1456 52 29120    

27 
Cherkasy 29, 30th Victory 

anniversary st. 13 1456 52 29120 
   

28 
Kirovogra
d 

8 Astronaut  
Popov st. 13 1456 52 29120 

   

29 
Poltava 41 Kyivske 

highway  13 1456 52 29120 
   

30 Sumy 1/3 Cherepina st. 13 1456 52 29120    

31 
Chernihiv 57 Shevchenko 

st.  13 1456 52 29120 
   

32 
Lutsk 37 Circle Road, 

town of Lypyny  13 1456 52 29120 
   

33 Ternopil 7 Woodland st. 13 1456 52 29120    

34 Uzhgorod 7/1 Babiak st. 13 1456 52 29120    

    Total number   50 176 1 792 1 003 520    

TOTAL:    

  
6. PROMOTERS UNIFORM PURCHASING  

Line 
№ 

Type of 
Activities 

Quantity Description / 
Technical 

specification 

Price, excl. 
VAT 

VAT Price, incl. 
VAT 

1. Purchas of 
promoters’ 
uniform 

204 uniform vests: 

 
204 uniform caps: 
 

 Vest materials: 
shell - polyester, 
filling - down, zip 
fastener in front. 
Colour - green. 
Size M or L. 
 
Cap: consists of 
five panels; front 
panel with folds; 
covered button 
on top; covered 
plastic cap-peak 
with stitched 
lines; velcro size 
adjuster; two 
metal eyelets. 
Colour - green. 
Size M or L. 
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2. Uniform 

branding 
Logo: 
 

 
 
 
Слоган: 
 
 

Thermal-transfer 
printing of the 
logo and slogan 
on cap and vest, 
4+0. 
 
Cap: 
- logo: size - 6,4 × 
6,0 cm (width × 
height)  
- slogan: size - 9,5 
× 3,5 cm (width × 
height); 
- placement of 
the logo and 
slogan: in the 
middle of the 
front panel, over 
the cap-peak;  
 
Vest: 
- logo: size  - 4,0 × 
3,75 cm (width × 
height); 
-slogan: size - 7,0 
× 3,0 cm (width × 
height)  
 - placement of 
the logo and 
slogan: upper left 
side of the chest. 
 
Colours:  
logo - green and 
yellow;  
slogan - yellow 
and white. 
 
 
 

   

3 Delivery of 
the uniform 

6 two piece uniform outfits shall be 
delivered to 34 retail stores in 23 cities 

-    

TOTAL:    

 
7. DISTRIBUTION OF LEAFLETS TO THE MAIL BOXES IN THE HOUSES WHERE THE ELEVATORS ARE 
UNAVAILABLE WHILE ANNOUNCING THE EVENT   

Line 
№  City / town / locality  

Number of 
leaflets  

Cost per unit, 
excl. VAT 

Price, excl. 
VAT 

VAT Price, incl. VAT 

1 
Vinnitsa 2000     

ЗАМІНИ ЛАМПИ- 

ЗМІНИ СВІТ! 
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2 
Lutsk 2000     

3 
Uzhgorod 2000     

4 
Poltava 3000     

5 
Rivne 2000     

6 
Khmelnytskyi 2000     

7 
Cherkasy 2000     

8 
Sumy 2000     

9 
Chernovtsy 2000     

10 
Chernihiv 3500     

11 
Kherson 3000     

12 
Ternopil 2000     

13 
Ivano-Frankivsk 5000     

14 
Kirovograd 3000     

15 
Zaporizhzhia 4000     

16 
Kyiv 40000     

17 
Krivoy Rog 3000     

18 
Lviv 4000     

19 
Mykoliyiv 7000     

20 
Odessa 20000     

21 
Kharkiv 40000     

22 
Dnipropetrovsk 40000     

23 Brovary 2500     

Total  Total  196000     

TOTAL:    

 
8. PLACEMENT OF THE 20-SECOND VIDEO COMMERCIAL ON THE VIDEO SCREENS IN THE 
EPICENTRE DIY RETAIL STORES WITHIN 3 DAYS COMMENCING ON 9TH WEEK FROM THE DATE OF 
COMMENCEMENT OF THE CAMPAIGN 

Lin
e 

№ 

City / town / 
locality 

Retail Store 
Address  

Retail 
Store 

Working 
Hours  

Number of 
Runs for 4 

Weeks 
(4 runs per 

hour) 

Number 
of Runs 

for a Day 
 

Total 
Number Of 

Seconds 
for Three 

Days   

Price, 
excl. 
VAT 

VAT Price
, incl. 
VAT 

1 Kyiv-1 11Bratislavska st. 14 168 56 3360    

2 Kyiv-2 1B Circle Road st.  14 168 56 3360    

3 Kyiv-3 40 Grigorenko ave. 14 168 56 3360    

4 Kyiv-4 4 Viscosna st. 13 156 52 3120    

5 Kyiv-5 6 Cryshtaleva st. 14 168 56 3360    

6 Kyiv-6 6-B Berkovetska st. 13 156 52 3120    

7 Kyiv-7 20-D Polarna st. 14 168 56 3360    

8 Kharkiv 1 352Gagarina ave. 13 156 52 3120    

9 Harikov 2 7 Architects st. 13 156 52 3120    

10 
Kharkiv-3 9-A Heroes of 

Labour street  13 156 52 3120 
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11 Lviv -1 302 Horodotska st. 13 156 52 3120    

12 
Lviv-2 188 B. Khmelnitsky 

st. 13 156 52 3120 
   

13 
Odessa-1 1 Ovidopolske 

Highway  13 156 52 3120 
   

14 
Odessa-2 99 Marshal Zhukov 

ave.  13 156 52 3120 
   

15 
Dnipropetrovs
k 1 

25 Babenko st. 
13 156 52 3120 

   

16 
Dnipropetrovs
k 2 

62 K Zaporizhske 
highway  13 156 52 3120 

   

17 
Kherson 17 Berislavske 

Highway  
13 

156 52 3120 
   

18 Zaporizhzhia 1-B Zaporozhska st. 14 168 56 3360    

19 Mykolayiv 234-B October ave.  13 156 52 3120    

20 
Vinnitsa 1 km Khmelnytsky 

Highway 12 144 48 2880 
   

21 Brovary 253 Kievska st. 14 168 56 3360    

22 Krivoy Rog 33Bykov st. 13 156 52 3120    

23 Khmelnytsky 11/4 Zarichanska st. 13 156 52 3120    

24 Chernovtsy 10-A Hotinskaya st. 13 156 52 3120    

25 
Ivano-
Frankivsk 

17 V. Ivasyuka st. 
13 156 52 3120 

   

26 Rivne 17 Makarova st. 13 156 52 3120    

27 
Cherkasy 29, 30th Victory 

anniversary st. 13 156 52 3120 
   

28 
Kirovograd 8 Astronaut  Popov 

st. 13 156 52 3120 
   

29 Poltava 41 Kyivske highway  13 156 52 3120    

30 Sumy 1/3 Cherepina st. 13 156 52 3120    

31 Chernihiv 57 Shevchenko st.  13 156 52 3120    

32 
Lutsk 37 Circle Road, 

town of Lypyny  13 156 52 3120 
   

33 Ternopil 7 Woodland st. 13 156 52 3120    

34 Uzhgorod 7/1 Babiak st. 13 156 52 3120    

    Total    5 376 1 792 107 520    

TOTAL:    
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Section 8: FORM FOR PERFORMANCE SECURITY15 

(This must be finalized using the official letterhead of the Issuing Bank.  
Except for indicated fields, no changes may be made in this template.) 

To: UNDP 
 [Insert contact information as provided in Data Sheet] 
 

WHEREAS [name and address of Contractor] (hereinafter called “the Contractor”) 
has undertaken, in pursuance of Contract No. ……………. dated ………. , to deliver the goods 
and execute related services …………….. (hereinafter called “the Contract”): 
 

AND WHEREAS it has been stipulated by you in the said Contract that the 
Contractor shall furnish you with a Bank Guarantee by a recognized bank for the sum 
specified therein as security for compliance with his obligations in accordance with the 
Contract: 
 

AND WHEREAS we have agreed to give the Contractor such a Bank Guarantee: 
 

NOW THEREFORE we hereby affirm that we are the Guarantor and responsible to 
you, on behalf of the Contractor, up to a total of [amount of guarantee] [in words and 
numbers], such sum being payable in the types and proportions of currencies in which the 
Contract Price is payable, and we undertake to pay you, upon your first written demand 
and without cavil or argument, any sum or sums within the limits of [amount of guarantee 
as aforesaid] without your needing to prove or to show grounds or reasons for your 
demand for the sum specified therein. 
 

This guarantee shall be valid until a date 30 days from the date of issue by UNDP of 
a certificate of satisfactory performance and full completion of services by the Contractor. 
 
 
 

SIGNATURE AND SEAL OF THE GUARANTOR BANK 

 
Date ...................................................................................................................... 
 
Name of Bank ......................................................................................................... 
 
Address ................................................................................................................. 
 

 

  

                                                 
15 If the ITB requires the submission of a Performance Security, which shall be made  a condition to the signing and 

effectivity of the contract, the Performance Security that the Bidder’s Bank will issue shall use the contents of this template 
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Section 9: Contract for Professional Services 

 
 

 Date _____________ 
 
 
Dear Sir/Madam, 
 
 
Ref.: ______/ _______/ ______ [INSERT PROJECT NUMBER AND TITLEOR OTHER REFERENCE] 
 
 
The United Nations Development Programme (hereinafter referred to as "UNDP"), wishes to engage your 
[company/organization/institution], duly incorporated under the Laws of _____________ [INSERT NAME 
OF THE COUNTRY] (hereinafter referred to as the "Contractor") in order to perform services in respect of 
___________ [INSERT SUMMARY DESCRIPTION OF THE SERVICES] (hereinafter referred to as the 
"Services"), in accordance with the following Contract: 
 
1. Contract Documents 
 
1.1 This Contract is subject to the UNDP General Conditions for Professional Services attached hereto as 

Annex I. The provisions of such Annex shall control the interpretation of this Contract and in no way 
shall be deemed to have been derogated by the contents of this letter and any other Annexes, unless 
otherwise expressly stated under section 4 of this letter, entitled "Special Conditions".  

 
1.2 The Contractor and UNDP also agree to be bound by the provisions contained in the following 

documents, which shall take precedence over one another in case of conflict in the following order: 
 

a) this Letter; 
 
 b) the Terms of Reference [ref. ......dated........], attached hereto as Annex II; 
 
 c) the Contractor's Proposal [ref......, dated ........] 
 d) The UNDP Request for Proposal [ref……, dated……] 
 
1.3 All the above shall form the Contract between the Contractor and UNDP, superseding the contents of 

any other negotiations and/or agreements, whether oral or in writing, pertaining to the subject of this 
Contract. 

 
2. Obligations of the Contractor 
 
2.1 The Contractor shall perform and complete the Services described in Annex II with due diligence and 

efficiency and in accordance with the Contract. 
 
2.2 The Contractor shall provide the services of the following key personnel: 
 
 NameSpecializationNationalityPeriod of service 
 
 ....      ..............    ...........    .................. 
 ....      ..............    ...........    .................. 
 
2.3 Any changes in the above key personnel shall require prior written approval of 
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____________________________________ [NAME and TITLE], UNDP. 
 
2.4 The Contractor shall also provide all technical and administrative support needed in order to ensure the 

timely and satisfactory performance of the Services. 
 
2.5 The Contractor shall submit to UNDP the deliverables specified hereunder according to the following 

schedule:  
 
 [LIST DELIVERABLES]   [INDICATE DELIVERY DATES] 
 
 e.g. 
 
 Progress report     ../../.... 
 ...............     ../../.... 
 Final report     ../../.... 
 
2.6 All reports shall be written in the English language, and shall describe in detail the services rendered 

under the Contract during the period of time covered in such report. All reports shall be transmitted by 
the Contractor by _________ [MAIL, COURIER AND/OR FAX]  to the address specified in 9.1 below.  

 
2.7      The Contractor represents and warrants the accuracy of any information or data provided to UNDP for 

the purpose of entering into this Contract, as well as the quality of the deliverables and reports foreseen 
under this Contract in accordance with the highest industry and professional standards. 

 
 
 OPTION 1 (FIXED PRICE) 
 
3. Price and Payment 
 
3.1 In full consideration for the complete and satisfactory performance of the Services under this Contract, 

UNDP shall pay the Contractor a fixed contract price of ________ [INSERT CURRENCY & AMOUNT IN 
FIGURES AND WORDS]. 

 
3.2 The price of this Contract is not subject to any adjustment or revision because of price or currency 

fluctuations or the actual costs incurred by the Contractor in the performance of the Contract.  
 
3.3 Payments effected by UNDP to the Contractor shall be deemed neither to relieve the Contractor of its 

obligations under this Contract nor as acceptance by UNDP of the Contractor's performance of the 
Services. 

 
3.4 UNDP shall effect payments to the Contractor after acceptance by UNDP of the invoices submitted by 

the Contractor to the address specified in 9.1 below, upon achievement of the corresponding 
milestones and for the following amounts:  

 
 
 MILESTONE  AMOUNT  TARGET DATE 
 
 Upon.....   ......  ./../.... 
 
 .........    ......  ../../.... 
 
 Invoices shall indicate the milestones achieved and corresponding amount payable. 
 
 
 OPTION 2 (COST REIMBURSEMENT) 
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3. Price and payment 
 
3.1 In full consideration for the complete and satisfactory performance of the Services under this Contract, 

UNDP shall pay the Contractor a price not to exceed __________ [INSERT CURRENCY & AMOUNT IN 
FIGURES AND WORDS]. 

 
3.2 The amount contained in 3.1 above is the maximum total amount of reimbursable costs under this 

Contract. The Breakdown of Costs in Annex _______ [INSERT ANNEX NUMBER] contains the maximum 
amounts per cost category that are reimbursable under this Contract. The Contractor shall reflect in his 
invoices the amount of the actual reimbursable costs incurred in the performance of the Services.   

 
3.3 The Contractor shall not do any work, provide any equipment, materials and supplies, or perform any 

other services which may result in any costs in excess of the amount under 3.1 or of any of the amounts 
specified in the Breakdown of Costs for each cost category without the prior written agreement of 
_________________ [NAME and TITLE], UNDP.  

 
3.4 Payments effected by UNDP to the Contractor shall be deemed neither to relieve the Contractor of its 

obligations under this Contract nor as acceptance by UNDP of the Contractor's performance of the 
Services.   

 
3.5 The Contractor shall submit invoices for the work done every ___________ [INSERT PERIOD OF TIME 

OR MILESTONES].  
 
 OR 
 
3.5. The Contractor shall submit an invoice for ______________________ [INSERT AMOUNT AND 

CURRENCY OF THE ADVANCE PAYMENT IN FIGURES & WORDS] upon signature of this Contract by 
both parties and invoices for the work done every ______________ [INSERT PERIOD OF TIME OR 
MILESTONES]. 

 
3.6 Progress and final payments shall be effected by UNDP to the Contractor after acceptance of the 

invoices submitted by the Contractor to the address specified in 9.1 below, together with whatever 
supporting  documentation of the actual costs incurred is required in the Breakdown of Costs or 
may be required by  UNDP. Such payments shall be subject to any specific conditions for 
reimbursement contained in the Breakdown of Costs. 

 
4. Special conditions 
 
4.1 The responsibility for the safety and security of the Contractor and its personnel and property, and 

of UNDP’s property in the Contractor’s custody, rests with the Contractor.  
 
4.2 The advance payment to be made upon signature of the contract by both parties is contingent upon 

receipt and acceptance by UNDP of a bank guarantee for the full amount of the advance payment 
issued by a Bank and in a form acceptable to UNDP.  

 
4.3 The amounts of the payments referred to under section 3.6 above shall be subject to a deduction of 

___________________________ [INSERT PERCENTAGE THAT THE ADVANCE REPRESENTS OVER THE 
TOTAL PRICE OF THE CONTRACT] % (... percent) of the amount accepted for payment until the 
cumulative amount of the deductions so effected shall equal the amount of the advance payment. 

 
4.4 Owing to [..........................], Article(s) [.........] of the General Conditions in Annex I shall be amended to 

read/be deleted.  
 
5. Submission of invoices 
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5.1 An original invoice shall be submitted by mail by the Contractor for each payment under the Contract 

to the following address: 
 .................………………………………………………………………………………………………………………. 
 
5.2 Invoices submitted by fax shall not be accepted by UNDP. 
 
6. Time and manner of payment 
 
6.1 Invoices shall be paid within thirty (30) days of the date of their acceptance by UNDP. UNDP shall make 

every effort to accept an invoice or so advise the Contractor of its non-acceptance within a reasonable 
time from receipt. 

 
6.2 All payments shall be made by UNDP to the following Bank account of the Contractor: 
 
 ______________________ [NAME OF THE BANK] 
 
 ______________________ [ACCOUNT NUMBER] 
 
 ______________________ [ADDRESS OF THE BANK] 
 
 
7. Entry into force. Time limits. 
 
7.1 The Contract shall enter into force upon its signature by both parties.  
 
7.2 The Contractor shall commence the performance of the Services not later than ______ [INSERT DATE] 

and shall complete the Services within _____________ [INSERT NUMBER OF DAYS OR MONTHS] of 
such commencement. 

 
7.3 All time limits contained in this Contract shall be deemed to be of the essence in respect of the 

performance of the Services.  
 
8. Modifications 
 
8.1 Any modification to this Contract shall require an amendment in writing between both parties duly 

signed by the authorized representative of the Contractor and __________ [NAME AND TITLE] UNDP. 
 
9. Notifications 
 
 For the purpose of notifications under the Contract, the addresses of UNDP and the Contractor are as 

follows: 
 

For the UNDP: 
 

Name 
Designation 

Address 
Tel. No. 
Fax. No. 

Email address: 
 

For the Contractor: 
 

Name 
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Designation 
Address 
Tel. No. 
Fax. No. 

Email address: 
 
 
If the above terms and conditions meet with your agreement as they are typed in this letter and in the Contract 
Documents, please initial every page of this letter and its attachments and return to this office one original of 
this Contract, duly signed and dated. 
 
 
      Yours sincerely, 
 
 
      [INSERT NAME AND DESIGNATION]   
   
     

For [INSERT NAME OF THE COMPANY/ORGANIZATION] 
 
Agreed and Accepted: 
 
Signature ____________________________ 
Name: __________________________ 
Title:       ____________________________ 
Date:       _____________________________ 

 

   
UNDP  

GENERAL CONDITIONS OF CONTRACT FOR SERVICES 
 
1.0 LEGAL STATUS:  
 
The Contractor shall be considered as having the legal status of an independent contractor vis-à-vis the 
United Nations Development Programme (UNDP).  The Contractor’s personnel and sub-contractors shall not 
be considered in any respect as being the employees or agents of UNDP or the United Nations. 
 
2.0 SOURCE OF INSTRUCTIONS:  
 
The Contractor shall neither seek nor accept instructions from any authority external to UNDP in connection 
with the performance of its services under this Contract.  The Contractor shall refrain from any action that 
may adversely affect UNDP or the United Nations and shall fulfill its commitments with the fullest regard to 
the interests of UNDP. 
 
3.0 CONTRACTOR'S RESPONSIBILITY FOR EMPLOYEES: 
 
The Contractor shall be responsible for the professional and technical competence of its employees and will 
select, for work under this Contract, reliable individuals who will perform effectively in the implementation 
of this Contract, respect the local customs, and conform to a high standard of moral and ethical conduct.  
 
4.0 ASSIGNMENT: 
 
The Contractor shall not assign, transfer, pledge or make other disposition of this Contract or any part 
thereof, or any of the Contractor's rights, claims or obligations under this Contract except with the prior 
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written consent of UNDP.  
 
5.0 SUB-CONTRACTING:  
 
In the event the Contractor requires the services of sub-contractors, the Contractor shall obtain the prior 
written approval and clearance of UNDP for all sub-contractors.  The approval of UNDP of a sub-contractor 
shall not relieve the Contractor of any of its obligations under this Contract. The terms of any sub-contract 
shall be subject to and conform to the provisions of this Contract.  
 
6.0 OFFICIALS NOT TO BENEFIT: 
 
The Contractor warrants that no official of UNDP or the United Nations has received or will be offered by the 
Contractor any direct or indirect benefit arising from this Contract or the award thereof.  The Contractor 
agrees that breach of this provision is a breach of an essential term of this Contract.  
 
7.0 INDEMNIFICATION:  
 
The Contractor shall indemnify, hold and save harmless, and defend, at its own expense, UNDP, its officials, 
agents, servants and employees from and against all suits, claims, demands, and liability of any nature or 
kind, including their costs and expenses, arising out of acts or omissions of the Contractor, or the Contractor's 
employees, officers, agents or sub-contractors, in the performance of this Contract.  This provision shall 
extend, inter alia, to claims and liability in the nature of workmen's compensation, products liability and 
liability arising out of the use of patented inventions or devices, copyrighted material or other intellectual 
property by the Contractor, its employees, officers, agents, servants or sub-contractors.  The obligations 
under this Article do not lapse upon termination of this Contract.  
 
8.0 INSURANCE AND LIABILITIES TO THIRD PARTIES: 
 
8.1 The Contractor shall provide and thereafter maintain insurance against all risks in respect of its 
property and any equipment used for the execution of this Contract. 
 
8.2 The Contractor shall provide and thereafter maintain all appropriate workmen's compensation 
insurance, or the equivalent, with respect to its employees to cover claims for personal injury or death in 
connection with this Contract.  
 
8.3 The Contractor shall also provide and thereafter maintain liability insurance in an adequate amount 
to cover third party claims for death or bodily injury, or loss of or damage to property, arising from or in 
connection with the provision of services under this Contract or the operation of any vehicles, boats, 
airplanes or other equipment owned or leased by the Contractor or its agents, servants, employees or sub-
contractors performing work or services in connection with this Contract. 
 
8.4 Except for the workmen's compensation insurance, the insurance policies under this Article shall:  
 
8.4.1 Name UNDP as additional insured;  
 
8.4.2 Include a waiver of subrogation of the Contractor's rights to the insurance carrier against the UNDP;  
 
8.4.3 Provide that the UNDP shall receive thirty (30) days written notice from the insurers prior to any 
cancellation or change of coverage.  
 
8.5 The Contractor shall, upon request, provide the UNDP with satisfactory evidence of the insurance 
required under this Article.  
 
9.0 ENCUMBRANCES/LIENS:  
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The Contractor shall not cause or permit any lien, attachment or other encumbrance by any person to be 
placed on file or to remain on file in any public office or on file with the UNDP against any monies due or to 
become due for any work done or materials furnished under this Contract, or by reason of any other claim 
or demand against the Contractor.  
 
10.0 TITLE TO EQUIPMENT: Title to any equipment and supplies that may be furnished by UNDP shall 
rest with UNDP and any such equipment shall be returned to UNDP at the conclusion of this Contract or 
when no longer needed by the Contractor. Such equipment, when returned to UNDP, shall be in the same 
condition as when delivered to the Contractor, subject to normal wear and tear.  The Contractor shall be 
liable to compensate UNDP for equipment determined to be damaged or degraded beyond normal wear and 
tear.  
 
11.0 COPYRIGHT, PATENTS AND OTHER PROPRIETARY RIGHTS: 
 
11.1 Except as is otherwise expressly provided in writing in the Contract, the UNDP shall be entitled to 
all intellectual property and other proprietary rights including, but not limited to, patents, copyrights, and 
trademarks, with regard to products, processes, inventions, ideas, know-how, or documents and other 
materials which the Contractor has developed for the UNDP under the Contract and which bear a direct 
relation to or are produced or prepared or collected in consequence of, or during the course of, the 
performance of the Contract, and the Contractor acknowledges and agrees that such products, documents 
and other materials constitute works made for hire for the UNDP.  
 
11.2 To the extent that any such intellectual property or other proprietary rights consist of any 
intellectual property or other proprietary rights of the Contractor: (i) that pre-existed the performance by 
the Contractor of its obligations under the Contract, or (ii) that the Contractor may develop or acquire, or 
may have developed or acquired, independently of the performance of its obligations under the Contract, 
the UNDP does not and shall not claim any ownership interest thereto, and the Contractor grants to the 
UNDP a perpetual license to use such intellectual property or other proprietary right solely for the purposes 
of and in accordance with the requirements of the Contract. 
 
11.3 At the request of the UNDP; the Contractor shall take all necessary steps, execute all necessary 
documents and generally assist in securing such proprietary rights and transferring or licensing them to the 
UNDP in compliance with the requirements of the applicable law and of the Contract. 
 
11.4 Subject to the foregoing provisions, all maps, drawings, photographs, mosaics, plans, reports, 
estimates, recommendations, documents, and all other data compiled by or received by the Contractor 
under the Contract shall be the property of the UNDP, shall be made available for use or inspection by the 
UNDP at reasonable times and in reasonable places, shall be treated as confidential, and shall be delivered 
only to UNDP authorized officials on completion of work under the Contract. 
 
12.0 USE OF NAME, EMBLEM OR OFFICIAL SEAL OF UNDP OR THE UNITED NATIONS: 
 
The Contractor shall not advertise or otherwise make public the fact that it is a Contractor with UNDP, nor 
shall the Contractor, in any manner whatsoever use the name, emblem or official seal of UNDP or THE United 
Nations, or any abbreviation of the name of UNDP or United Nations in connection with its business or 
otherwise.  
 
13.0 CONFIDENTIAL NATURE OF DOCUMENTS AND INFORMATION: 
 
Information and data that is considered proprietary by either Party,  and that is delivered or disclosed by one 
Party (“Discloser”) to the other Party (“Recipient”) during the course of performance of the Contract, and 
that is designated as confidential (“Information”), shall be held in confidence by that Party and shall be 
handled as follows:  
 
13.1 The recipient (“Recipient”) of such information shall:  
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             13.1.1 use the same care and discretion to avoid disclosure, publication or dissemination of the 
Discloser’s Information as it uses with its own similar information that it does not wish to disclose, publish 
or disseminate; and, 
 
             13.1.2 use the Discloser’s Information solely for the purpose for which it was disclosed. 
 
13.2 Provided that the Recipient has a written agreement with the following persons or entities requiring 
them to treat the Information confidential in accordance with the Contract and this Article 13, the Recipient 
may disclose Information to:  
 
             13.2.1 any other party with the Discloser’s prior written consent; and, 
 
             13.2.2 the Recipient’s employees, officials, representatives and agents who have a need to know 
such Information for purposes of performing obligations under the Contract, and employees officials, 
representatives and agents of any legal entity that it controls, controls it, or with which it is under common 
control, who have a need to know such Information for purposes of performing obligations under the 
Contract, provided that, for these purposes a controlled legal entity means: 
 
             13.2.2.1 a corporate entity in which the Party owns or otherwise controls, whether directly or 
indirectly, over fifty percent (50%) of voting shares thereof; or, 
 
             13.2.2.2 any entity over which the Party exercises effective managerial control; or, 
 
             13.2.2.3 for the UNDP, an affiliated Fund such as UNCDF, UNIFEM and UNV.  
 
13.3 The Contractor may disclose Information to the extent required by law, provided that, subject to 
and without any waiver of the privileges and immunities of the United Nations, the Contractor will give the 
UNDP sufficient prior notice of a request for the disclosure of Information in order to allow the UNDP to have 
a reasonable opportunity to take protective measures or such other action as may be appropriate before 
any such disclosure is made. 
 
13.4 The UNDP may disclose Information to the extent as required pursuant to the Charter of the UN, 
resolutions or regulations of the General Assembly, or rules promulgated by the Secretary-General. 
 
13.5 The Recipient shall not be precluded from disclosing Information that is obtained by the Recipient 
from a third party without restriction, is disclosed by the Discloser to a third party without any obligation of 
confidentiality, is previously known by the Recipient, or at any time is developed by the Recipient completely 
independently of any disclosures hereunder. 
 
13.6 These obligations and restrictions of confidentiality shall be effective during the term of the 
Contract, including any extension thereof, and, unless otherwise provided in the Contract, shall remain 
effective following any termination of the Contract. 
 
14.0 FORCE MAJEURE; OTHER CHANGES IN CONDITIONS  
 
14.1 In the event of and as soon as possible after the occurrence of any cause constituting force majeure, 
the Contractor shall give notice and full particulars in writing to the UNDP, of such occurrence or change if 
the Contractor is thereby rendered unable, wholly or in part, to perform its obligations and meet its 
responsibilities under this Contract.  The Contractor shall also notify the UNDP of any other changes in 
conditions or the occurrence of any event that interferes or threatens to interfere with its performance of 
this Contract. On receipt of the notice required under this Article, the UNDP shall take such action as, in its 
sole discretion; it considers to be appropriate or necessary in the circumstances, including the granting to 
the Contractor of a reasonable extension of time in which to perform its obligations under this Contract.   
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14.2 If the Contractor is rendered permanently unable, wholly, or in part, by reason of force majeure to 
perform its obligations and meet its responsibilities under this Contract, the UNDP shall have the right to 
suspend or terminate this Contract on the same terms and conditions as are provided for in Article 15, 
"Termination", except that the period of notice shall be seven (7) days instead of thirty (30) days.  
 
14.3 Force majeure as used in this Article means acts of God, war (whether declared or not), invasion, 
revolution, insurrection, or other acts of a similar nature or force.  
 
14.4 The Contractor acknowledges and agrees that, with respect to any obligations under the Contract 
that the Contractor must perform in or for any areas in which the UNDP is engaged in, preparing to engage 
in, or disengaging from any peacekeeping, humanitarian or similar operations, any delays or failure to 
perform such obligations arising from or relating to harsh conditions within such areas or to any incidents of 
civil unrest occurring in such areas shall not, in and of itself, constitute force majeure under the Contract..  
 
15.0 TERMINATION  
 
15.1 Either party may terminate this Contract for cause, in whole or in part, upon thirty (30) days notice, 
in writing, to the other party.  The initiation of arbitral proceedings in accordance with Article 16.2 
(“Arbitration”), below, shall not be deemed a termination of this Contract.  
 
15.2 UNDP reserves the right to terminate without cause this Contract at any time upon 15 days prior 
written notice to the Contractor, in which case UNDP shall reimburse the Contractor for all reasonable costs 
incurred by the Contractor prior to receipt of the notice of termination.  
 
15.3 In the event of any termination by UNDP under this Article, no payment shall be due from UNDP to 
the Contractor except for work and services satisfactorily performed in conformity with the express terms 
of this Contract.  
 
15.4 Should the Contractor be adjudged bankrupt, or be liquidated or become insolvent, or should the 
Contractor make an assignment for the benefit of its creditors, or should a Receiver be appointed on account 
of the insolvency of the Contractor, the UNDP may, without prejudice to any other right or remedy it may 
have under the terms of these conditions, terminate this Contract forthwith.  The Contractor shall 
immediately inform the UNDP of the occurrence of any of the above events.  
 
16.0 SETTLEMENT OF DISPUTES  
 
16.1 Amicable Settlement: The Parties shall use their best efforts to settle amicably any dispute, 
controversy or claim arising out of this Contract or the breach, termination or invalidity thereof.  Where the 
parties wish to seek such an amicable settlement through conciliation, the conciliation shall take place in 
accordance with the UNCITRAL Conciliation Rules then obtaining, or according to such other procedure as 
may be agreed between the parties. 
 
16.2 Arbitration: Any dispute, controversy, or claim between the Parties arising out of the Contract or 
the breach, termination, or invalidity thereof, unless settled amicably under Article 16.1, above, within sixty 
(60) days after receipt by one Party of the other Party’s written request for such amicable settlement, shall 
be referred by either Party to arbitration in accordance with the UNCITRAL Arbitration Rules then obtaining.  
The decisions of the arbitral tribunal shall be based on general principles of international commercial law.  
For all evidentiary questions, the arbitral tribunal shall be guided by the Supplementary Rules Governing the 
Presentation and Reception of Evidence in International Commercial Arbitration of the International Bar 
Association, 28 May 1983 edition.  The arbitral tribunal shall be empowered to order the return or 
destruction of goods or any property, whether tangible or intangible, or of any confidential information 
provided under the Contract, order the termination of the Contract, or order that any other protective 
measures be taken with respect to the goods, services or any other property, whether tangible or intangible, 
or of any confidential information provided under the Contract, as appropriate, all in accordance with the 
authority of the arbitral tribunal pursuant to Article 26 (“Interim Measures of Protection”) and Article 32 
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(“Form and Effect of the Award”) of the UNCITRAL Arbitration Rules.  The arbitral tribunal shall have no 
authority to award punitive damages.  In addition, unless otherwise expressly provided in the Contract, the 
arbitral tribunal shall have no authority to award interest in excess of the London Inter-Bank Offered Rate 
(“LIBOR”) then prevailing, and any such interest shall be simple interest only.  The Parties shall be bound by 
any arbitration award rendered as a result of such arbitration as the final adjudication of any such dispute, 
controversy, or claim.  
 
17.0 PRIVILEGES AND IMMUNITIES: 
 
Nothing in or relating to this Contract shall be deemed a waiver, express or implied, of any of the privileges 
and immunities of the United Nations, including its subsidiary organs. 
 
18.0 TAX EXEMPTION  
 
18.1 Section 7 of the Convention on the Privileges and Immunities of the United Nations provides, inter-
alia that the United Nations, including its subsidiary organs, is exempt from all direct taxes, except charges 
for public utility services, and is exempt from customs duties and charges of a similar nature in respect of 
articles imported or exported for its official use.  In the event any governmental authority refuses to 
recognize the United Nations exemption from such taxes, duties or charges, the Contractor shall immediately 
consult with the UNDP to determine a mutually acceptable procedure.  
 
18.2 Accordingly, the Contractor authorizes UNDP to deduct from the Contractor's invoice any amount 
representing such taxes, duties or charges, unless the Contractor has consulted with the UNDP before the 
payment thereof and the UNDP has, in each instance, specifically authorized the Contractor to pay such 
taxes, duties or charges under protest.  In that event, the Contractor shall provide the UNDP with written 
evidence that payment of such taxes, duties or charges has been made and appropriately authorized.  
 
19.0 CHILD LABOUR 
 
19.1 The Contractor represents and warrants that neither it, nor any of its suppliers is engaged in any 
practice inconsistent with the rights set forth in the Convention on the Rights of the Child, including Article 
32 thereof, which, inter alia, requires that a child shall be protected from performing any work that is likely 
to be hazardous or to interfere with the child's education, or to be harmful to the child's health or physical 
mental, spiritual, moral or social development.  
 
19.2 Any breach of this representation and warranty shall entitle UNDP to terminate this Contract 
immediately upon    notice to the Contractor, at no cost to UNDP.  
 
20.0 MINES: 
 
20.1 The Contractor represents and warrants that neither it nor any of its suppliers is actively and directly 
engaged in patent activities, development, assembly, production, trade or manufacture of mines or in such 
activities in respect of components primarily utilized in the manufacture of Mines. The term "Mines" means 
those devices defined in Article 2, Paragraphs 1, 4 and 5 of Protocol II annexed to the Convention on 
Prohibitions and Restrictions on the Use of Certain Conventional Weapons Which May Be Deemed to Be 
Excessively Injurious or to Have Indiscriminate Effects of 1980.  
 
20.2 Any breach of this representation and warranty shall entitle UNDP to terminate this Contract 
immediately upon notice to the Contractor, without any liability for termination charges or any other liability 
of any kind of UNDP.  
 
21.0 OBSERVANCE OF THE LAW: 
 
The Contractor shall comply with all laws, ordinances, rules, and regulations bearing upon the performance 
of its obligations under the terms of this Contract.  
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22.0 SEXUAL EXPLOITATION: 
 
22.1 The Contractor shall take all appropriate measures to prevent sexual exploitation or abuse of 
anyone by it or by any of its employees or any other persons who may be engaged by the Contractor to 
perform any services under the Contract.  For these purposes, sexual activity with any person less than 
eighteen years of age, regardless of any laws relating to consent, shall constitute the sexual exploitation and 
abuse of such person.  In addition, the Contractor shall refrain from, and shall take all appropriate measures 
to prohibit its employees or other persons engaged by it from, exchanging any money, goods, services, offers 
of employment or other things of value, for sexual favors or activities, or from engaging in any sexual 
activities that are exploitive or degrading to any person.  The Contractor acknowledges and agrees that the 
provisions hereof constitute an essential term of the Contract and that any breach of this representation and 
warranty shall entitle UNDP to terminate the Contract immediately upon notice to the Contractor, without 
any liability for termination charges or any other liability of any kind. 
 
22.2 The UNDP shall not apply the foregoing standard relating to age in any case in which the 
Contractor’s personnel or any other person who may be engaged by the Contractor to perform any services 
under the Contract is married to the person less than the age of eighteen years with whom sexual activity 
has occurred and in which such marriage is recognized as valid under the laws of the country of citizenship 
of such Contractor’s personnel or such other person who may be engaged by the Contractor to perform any 
services under the Contract. 
 
23.0   SECURITY: 

23.1 The Contractor shall: 
(a) Put in place an appropriate security plan and maintain the security plan, taking into 

account the security situation in the country where the services are being provided; 
(b) Assume all risks and liabilities related to the Contractor’s security, and the full 

implementation of the security plan. 
 

23.2 UNDP reserves the right to verify whether such a plan is in place, and to suggest modifications to 
the plan when necessary. Failure to maintain and implement an appropriate security plan as required 
hereunder shall be deemed a breach of this contract. Notwithstanding the foregoing, the Contractor shall 
remain solely responsible for the security of its personnel and for UNDP’s property in its custody as set forth 
in paragraph 4.1 above.  
 
24.0    AUDITS AND INVESTIGATIONS: 

 
24.1 Each invoice paid by UNDP shall be subject to a post-payment audit by auditors, whether internal 
or external, of UNDP or the authorized agents of the UNDP at any time during the term of the Contract and 
for a period of three (3) years following the expiration or prior termination of the Contract.  The UNDP shall 
be entitled to a refund from the Contractor for any amounts shown by such audits to have been paid by the 
UNDP other than in accordance with the terms and conditions of the Contract. Should the audit determine 
that any funds paid by UNDP have not been used as per contract clauses, the company shall reimburse such 
funds forthwith. Where the company fails to reimburse such funds, UNDP reserves the right to seek recovery 
and/or to take any other action as it deems necessary. 

 
24.2 The Contractor acknowledges and agrees that, at anytime, UNDP may conduct investigations 
relating to any aspect of the Contract, the obligations performed under the Contract, and the operations of 
the Contractor generally.  The right of UNDP to conduct an investigation and the Contractor’s obligation to 
comply with such an investigation shall not lapse upon expiration or prior termination of the Contract.  The 
Contractor shall provide its full and timely cooperation with any such inspections, post-payment audits or 
investigations.  Such cooperation shall include, but shall not be limited to, the Contractor’s obligation to 
make available its personnel and any documentation for such purposes and to grant to UNDP access to the 
Contractor’s premises.  The Contractor shall require its agents, including, but not limited to, the Contractor’s 
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attorneys, accountants or other advisers, to reasonably cooperate with any inspections, post-payment audits 
or investigations carried out by UNDP hereunder. 
 
25.0 ANTI-TERRORISM: 

25.1    The Contractor agrees to undertake all reasonable efforts to ensure that none of the UNDP funds 
received under this Contract are used to provide support to individuals or entities associated with terrorism 
and that the recipients of any amounts provided by UNDP hereunder do not appear on the list maintained 
by the Security Council Committee established pursuant to resolution 1267 (1999). The list can be accessed 
via http://www.un.org/Docs/sc/committees/1267/1267ListEng.htm. This provision must be included in all 
sub-contracts or sub-agreements entered into under this Contract. 
 
26.0 AUTHORITY TO MODIFY:  

Pursuant to the Financial Regulations and Rules of UNDP, only the UNDP Authorized Official possesses the 
authority to agree on behalf of UNDP to any modification of or change in this Agreement, to a waiver of any 
of its provisions or to any additional contractual relationship of any kind with the Contractor. Accordingly, 
no modification or change in this Contract shall be valid and enforceable against UNDP unless provided by 
an amendment to this Agreement signed by the Contractor and jointly by the UNDP Authorized Official. 
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