
TERMS OF REFERENCE 
National Consultant to provide Communications support 
to UNDP Viet Nam’s Governance and Participation team
1/ Background
Viet Nam is a lower MIC classified within the medium human development bracket with a GDP per capita of US$ 2,109 and HDI of 0.666 (116 of 188 countries ranked in the 2015 HDR). Despite Viet Nam’s remarkable achievements, development challenges remain, including an unfinished SDG agenda as well as persistent disparities by ethnicity, gender, and locality. Viet Nam’s SEDP 2016-2020 aspires to build an inclusive and sustainable development model balancing economic, social and environmental imperatives so all citizens benefit from development gains. Strengthening institutional accountability, people’s voices and access to justice is essential to this development vision. 
UNDP Country Programme Document (CPD) 2017-2021 provides a solid framework for UNDP support to the government to address some of the key development challenges, especially in the areas of governance and participation. Communications, advocacy, outreach activities, and public information play a critical role in the implementation of the CPD to deliver development results in Viet Nam. UNDP Viet Nam is recruiting a Communications Consultant to enhance its media and communications efforts. 

2/ Purposes and Objectives

Under the supervision of the Assistant Resident Representative (ARR)/ Head of the Governance and Participation Unit, the Communications Consultant is responsible for ensuring effective media and communications products, outreach and advocacy activities to support the implementation of UNDP Viet Nam’s Governance and Participation projects.
3/ Activities, Task, deliverables and timeframe

Activities and Tasks: 
3.1.
Ensure effective communications and advocacy for key UNDP policy advice and knowledge products in the areas of governance and participation (50%)
•
Design and prepare communications materials and deliver them to a wide range of partners on policy related issues through a variety of media outlets, including websites and social media networks;

•
Organize and facilitate communications and advocacy events, dialogues and policy forums; 

•
Any other tasks, including providing effective responses to inquiries for public information materials.
3.2.
Ensure effective communications/advocacy in the areas of institutional accountability, people’s voices and access to justice (30%)
•
Establish and generate contents of project websites and social media channels, emphasizing the contribution of the project to overall Viet Nam efforts on governance, rule of law and access to justice;

•
Collect, develop and draft articles, press releases, human-interest stories, and other advocacy/information materials to further the Governance and Participation Unit’s work through both web-based and traditional media, as appropriate; 

•
Support preparation of messages and materials for advocacy at high-level dialogues, public events, media interviews by UNDP Senior Management;

•
Support development of short films, including contributing to scripts and working with filmmakers and other experts to ensure high quality, appropriate and compelling content.
3.3.
Develop content for UNDP Viet Nam’s Governance and Participation sub-programme’s outreach on social media platforms including Twitter, Facebook, Instagram and YouTube (20%):  
•
Develop, in cooperation with programme colleagues, content for Twitter posts, Facebook updates, Instagram stories, Youtube videos;

•
Develop social media packages for important days such as International Disability Day, Anti-Corruption Day and key project milestones;

•
Advise Governance and Participation Unit’s colleagues on leveraging social media platforms for events, conferences, and talks;

•
Provide advice Governance and Participation Unit’s staff on how to effectively use new social media platforms.
Deliverables and Timeframe:
	No.
	Deliverables
	No. of Days
	Due Date

	1
	Contribution to year-end reports of project, programs with report designs, boxes of human stories, infographics, photos. 

	20
	31 March 2020

	2
	Develop/update factsheets/standees, including infographics, for each project and as required on specific project topics 
	20
	30 April 2020

	3
	Produce short video clips and create/update a portfolio of high-quality photos on project activities, which can be used for various purposes. 
	20
	31 May 2020

	4
	Develop/update project websites/webpages for all UNDP governance projects.
	20
	30 June 2020

	5
	Produce media reports on project events after each event to be covered. Draft social media content on project activities and events for Facebook, Twitter, You Tube and Instagram.
	20
	31 July 2020

	6
	Draft human-interest stories for all Projects
	20
	31 August 2020

	
	Total 
	120
	


All tasks described will have to be completed on an ongoing basis. Since communication is often responsive to external unplanned developments, the consultant will be expected to respond to unforeseen requests within a quick timeframe.  

4/ Management
The contracted consultant will report directly to the Head of the Governance and Participation Unit.

5/ Qualifications and experience required:

· University degree in media relations, journalism, media studies, social science, humanities or related fields with at least three (03) years of relevant experience at the national or international level in public relations, communications or advocacy;
· Experience in the usage of computers and office software packages, good knowledge, and experience in handling of web-based management systems; 
· Experience in producing communications products like infographics, short video clips, Twitter and Facebook posts
· Familiarity with UNDP and the UN system and with technical subjects of governance and participation is an asset;

· Graphic design capabilities are a strong asset; 

· Fluency in English and Vietnamese. 
6/ Contract duration: 
The assignment is designed with estimated 120 work-days, spread over about 06 months (20 days per month on average), starting from 1 March 2020 until 31 August 2020. 
The assignment will be reviewed and renewed upon requirements, fund availability and satisfactorily completion of the first 06 month period at the same daily rate proposed by the contracted consultant.
7/ Payment Terms : 
The payments will be made at the end of every calendar month, upon receipt and approval of monthly report on the work-done and results produced, and a work-timesheet for that month based on the monthly workplan agreed by UNDP and the consultant.
8/ Evaluation Criteria:
	No
	Criteria
	Score

	1
	University degree in media relations, journalism, media studies, social science, humanities or related fields with at least three (03) years of relevant experience at the national or international level in public relations, communications or advocacy
	300

	2
	Experience in the usage of computers and office software packages, good knowledge, and experience in handling of web-based management systems
	100

	3
	Experience in producing communications products like infographics, short video clips, Twitter and Facebook posts
	200

	4
	Familiarity with UNDP and the UN system and with technical subjects of governance and participation is an asset
	100

	5
	Graphic design capabilities are a strong asset
	100

	6
	Fluency in English and Vietnamese. 
	200

	
	Total
	1,000


9/ Documents to be submitted for evaluation

· Detailed CV addressing the experience and communication work you have done.
· Financial offer
· Examples of your communication products:

· A simple infographic you designed in your previous work

· Photos of people you took by yourself for the communication work 

· A video clip/blog you do by yourself (i.e from content creation to editing) for communication work 
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