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B. Scope of Work 

• 

• 

• 

• 

• 

• 

• 

• 

 

 

Implementation Phase I Report 
(Development of multimedia 
products, i.e. videos, 
infographics, web content etc.; 
Organizing media events and 

Within one month 
of submitting 
deliverable 2



preparing media products such 
as press releases, op-eds, etc.; 
Development of social media 
content for Facebook and 
Twitter channels)

Implementation Phase II Report 
(Development of multimedia 
products, i.e. videos, 
infographics, web content etc.; 
Organizing media events and 
preparing media products such 
as press releases, op-eds, etc.; 
Development of social media 
content for Facebook and 
Twitter channels)

Within one month 
of submitting 
deliverable 3

Implementation Phase III Report 
(Development of multimedia 
products, i.e. videos, 
infographics, web content etc.; 
Organizing media events and 
preparing media products such 
as press releases, op-eds, etc.; 
Development of social media 
content for Facebook and 
Twitter channels)

Within one month 
of submitting 
deliverable 4

Final Comms Strategy 
Implementation Report

Within one month 
of submitting 
deliverable 5

 

 

 

 

Internal and External Communications Strategy and Crisis 
Communications Strategy

30%

Reporting protocols and templates for recording performance of 
ministries against signed performance contracts

30%

Implementation Phase I Report 10%

Implementation Phase II Report 10%

Implementation Phase III Report 10%

Final Comms Strategy Implementation Report 10%



• 

• 

• 

• 

• 

• 

• 

• 

• 



• 

 

 

 

 
 
 

 
 

• 

• 

Master’s degree in Communications, Journalism, Public Relations or other 
relevant field. 

05

At least 10 years of experience in the field of communication- such as 
strategic communication, media, social media, advertising, media relations, 
digital campaigns, social marketing and related activities.

10

At least 10 years of demonstrated experience dealing with media and civil 
society, and advocacy groups at the local and national levels.

10



Proven ability to plan, design and implement communication products and 
activities (such as print and electronic media products, workshops, 
stakeholder meetings, focus group discussions, etc.); 

05

Excellent writing and presentation skills in English; demonstrated 
interpersonal and diplomatic skills, as well as the ability to communicate 
effectively with all stakeholders and to present ideas clearly and effectively; 
proven ability to work in a collaborative and multi-stakeholder team 
environment.

05

Experience of public sector and donor funded projects is highly desirable. 05

Interview Score 30





 

 



 

 

 

 

 

 

 

 

 

 



 



 

 

 















 



 

 

 

 

 

 
 

 

 

 



 

 

 
 

 

 

 

 

 

 

 
 



 

 

 

 

 

 

 
  



 

 

 

 

 

 
1 The costs should only cover the requirements identified in the Terms of Reference (TOR) 
2 Travel expenses are not required if the consultant will be working from home. 
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